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1.1.  Introduction

The study of entrepreneurship is a dynamic and thriving field, which focuses on
understanding the initiation, engagement, and performance of entrepreneurial activities within
the overall context of wider environment in which entrepreneurial actors are embedded
(Shepherd et al., 2018). Entrepreneurial actors must deal with a myriad of forces that arise from
the context of their activities. The context, in which entrepreneurial actors operate,
simultaneously offers entrepreneurial opportunities and imposes limitations on entrepreneurial
activities and plays a central role in when, how, and why entrepreneurship happens and who
becomes involved (Welter, 2011). Research emphasizes the important role of context in
explaining entrepreneurial activities and their outcome (Bjernskov & Foss, 2013; Foss et al.,
2013; Sarasvathy & Venkataraman, 2011; Ucbasaran et al., 2001; Zahra et al., 2014). By
studying the context on the intersections with entrepreneurial actors, entrepreneurship scholars
unwrap the unique phenomenon of establishing and operating the ventures (Shepherd et al.,
2018) that foster innovation (Duran et al., 2016) and may create social value (Hall et al., 2010).

New ventures are critical drivers of socioeconomic growth, but because of the novelty
and uncertainty involved, only a minority of newly founded ventures succeed (McKelvie et al.,
2011; Shepherd et al., 2000). Research shows that entrepreneurial actors play a significant role
in developing new ventures and in their ability to overcome challenges (Blatt, 2009).
Entrepreneurship research has emphasized the individual entrepreneur for many years (Baum
et al., 2007). For instance, research has investigated how individual entrepreneurs make
decisions concerning the exploitation of business opportunities (Choi & Shepherd, 2016), what
determines the entrepreneur’s self-efficacy (Kickul et al., 2009), or the influence of uncertainty
on the individual’s willingness to engage in entrepreneurial action (McKelvie et al., 2011).
Rather than pursuing a venture solo, many entrepreneurs work with entrepreneurial teams
(Carland & Carland, 2012; Klotz et al., 2014), which are defined as "two or more cofounders
who pursue a new venture idea, are involved in its subsequent management, and share

2



CHAPTER 1 | Synopsis

ownership™ (Lazar et al., 2020, p. 29). Likely because of the importance and distinct context of
entrepreneurial teams in the ventures’ emergence and operation, research on entrepreneurial
teams is growing substantially (see Klotz et al., 2014; Knight et al., 2020; Lazar et al., 2020;
Patzelt et al., 2020 for comprehensive reviews).

Entrepreneurial actors are worthy of study particularly in their initial phase, as starting
a new venture is an entirely uncertain endeavor and entrepreneurial teams lack of formalized
structures and absence of predefined roles (Sine et al., 2006). While factors like uncertainty and
ambiguity exist throughout the dynamic process of venture emergence, they are usually most
salient at the inception phase, which is characterized by the most “unknowns” (Blatt, 2009;
Patzelt et al., 2020). This initial phase of the new venture is characterized by the absence of
formal structures as entrepreneurial actors take their first steps on the entrepreneurial journey
(Patzelt et al., 2020), which increase the influence of contextual factors on entrepreneurial

actors and provide entrepreneurial opportunities and sets boundaries for their activities.

1.2.  Research Gaps and Overarching Research Questions

Entrepreneurial actors are embedded in a larger context, which influences
entrepreneurial activity. The contextual lens allows to develop a holistic understanding of
entrepreneurship and entrepreneurial activities by considering lower and higher levels of
analysis (Hackman, 2003). The nesting arrangement suggests that contextual factors affect the
functioning of entrepreneurial teams, and the entrepreneurial team context and the demands
place premiums on certain competencies of members and the distributions of such competencies
throughout the team. The contextual view is not only multi- faceted, but it also cuts across levels
of analysis, as aspects at one level of the phenomenon affect aspects at other levels. Thereby,
outer levels (i.e., the context) influence inner levels (i.e., the entrepreneurial team and the

entrepreneur) more so than the reverse (Mathieu et al., 2008), such that the influence of
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contextual factors on nascent entrepreneurs and entrepreneurial teams are first topic of the
dissertation.

Context refers to “circumstances, conditions, situations, or environments that are
external to the respective phenomenon and enable or constrain it” (Welter, 2011, p. 167). The
context include environmental uncertainty, hostility, and complexity, as well as national or
global crises, industry characteristics, regulatory differences, and national culture, including
religion (Elbanna et al., 2020). While all organizations grapple with uncertainty, it is
compounded in the context of entrepreneurship and entrepreneurial activity (Gartner, 1990;
Patzelt et al., 2020) as entrepreneurial actors in the venture inception phase are confronted with
novelty in the form of new customers, products, technologies, and relationships both within
entrepreneurial teams and its highly interdependent team members and various stakeholders.
Since entrepreneurial thoughts and behaviors can vary depending on the situation and the
environment (Shane & Venkataraman, 2000; Shook et al., 2003), the context can directly
influence their behavior (Zahra et al., 2014). Comprehending the contextual aspects of
entrepreneurial activities in the venture inception phase, with its dynamics and absence of
structures, can raise awareness of entrepreneurs' demanding characteristics and behaviors and
how they affect entrepreneurial teams.

Contextual factors can have long-lasting imprinting effects on entrepreneurial actors
during the venture’s inception phase, as the context influence how nascent entrepreneurs and
entrepreneurial teams develop characteristics (Shepherd et al., 2020). In particular, the initial
type of ideation appears to have a persistent impact on nascent entrepreneurs (Hsu & Lim,
2014). Also contextual factors can directly impact the creation and performance of new
ventures, as the context indicate which characteristics are necessary to cope with the
environment. However, studies that included contextual factors from outside of the embedding
entrepreneurial actors are rare (Mathieu et al., 2008) and there is more to learn about how
entrepreneurial actors in the venture inception phase have to adapt to their environment. My
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dissertation focuses on the contextual influence on nascent entrepreneurs and entrepreneurial
teams, particularly in the venture inception phase, since the characteristics and behavioral
patterns that are created in this critical phase usually remain even after the time has passed and
environmental changes have taken place (Marquis & Tilcsik, 2013). To complement existing
knowledge on contextual factors, the first overarching research question addresses how
contextual factors, as represented by national culture, influences outcomes in entrepreneurial
teams and how contextual factors, as represented by the context of a hackathon, influences the

entrepreneur’s decision to engage in entrepreneurial activities. Formally stated:

Research Question 1:

What influence do contextual factors have on entrepreneurial teams and nascent

entrepreneurs?

The nesting arrangement of context and entrepreneurial teams suggests that contextual
factors influence the type of process, such as leadership practices, task design that
entrepreneurial teams will enact. At the same time, these team processes take place in the
entrepreneurial team context, which premiums on certain competencies of the team members.
Entrepreneurial teams strive to achieve a common goal that can be achieved only by combining
their members’ individual entrepreneurial actions (Harper, 2008). Entrepreneurial teams
leverage their members’ individual strengths (Jin et al., 2017) and collectively develop the
opportunity over time through a social process (Dimov, 2007). Since entrepreneurial teams are
primarily responsible for their new ventures’ strategic decision-making, ongoing operations,
and performance (Eisenhardt, 2013; Klotz et al., 2014), the team members’ characteristics and
the team’s heterogeneity of the team are likely to influence the venture’s outcomes (Carpenter
et al., 2016; Jin et al., 2017). Entrepreneurship scholars recognize the role of team members’
characteristics in entrepreneurial team processes in dynamic environments (Lazar et al., 2020),

as most such scholarship focuses on understanding cognitive, behavioral, and affective
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phenomena in addressing the challenges that are inherent in new ventures’ often hostile
environment (Baum & Locke, 2004; Molleman, 2005; Yang & Yang, 2022).

The few established norms and attributes of team members with respect to appropriate
behavior in this context (Klotz et al., 2014) can affect the nature of team processes and enable
or constrain interactions between team members (Mathieu et al., 2008). Comprehensive
exchanges of information, recognition of diverse views, and openness to distinct perspectives
are central to entrepreneurial teams’ success (Knight et al., 2020), yet are not regulated by
formal structures, roles, authority, and patterns of behavior, although these processes have a
significant impact on the new venture. This makes the interaction between entrepreneurial team
members to a weak social situation that requires particular behaviors and characteristics if it is
to work effectively (Klotz et al., 2014). This entrepreneurial team context premiums on certain
competencies of the team members. Even though virtue is the linchpin between the individual
and the community (Newstead et al., 2018), the concept of virtue that could support
entrepreneurial teams’ interaction in dealing with this demanding environment of the venture
inception phase remains largely unaddressed. Understanding virtue as a requirement of the
entrepreneurial team context for the teams’ processes can help to explain what makes some
entrepreneurial teams more effective than others (Eisenhardt, 2013; Klotz et al., 2014; Lazar et
al., 2020). The second research question addresses how virtue, as a contextual requirement,
influences the processes that take place in entrepreneurial teams in a venture inception phase.

Formally stated:

Research Question 2:

How are entrepreneurial team processes affected by team members’ virtue?
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1.3.  Outline of the Dissertation and Research Aims and Contributions

This dissertation is comprised of three individual studies that complement one another
in answering the two overarching research questions using the contextual lens to a more
comprehensive understanding of entrepreneurial activity. Figure 1.1 depicts the outline of this
dissertation and connects each study’s research objective to the corresponding research
question. The nested structure of the figure shows that the contextual factors influence
entrepreneurial teams and that entrepreneurial teams consist of their team members. Since the
outer levels influence inner levels, Study 1 contributes to addressing Research Question 1
regarding the contextual factors, particularly national culture, that may influence
entrepreneurial teams’ outcomes. As Study 1 suggests that contextual factors influence
entrepreneurial teams’ outcomes by affecting the dynamics in entrepreneurial teams, Study 2
shifts the perspective to the entrepreneurial teams’ context embedded in the environment of the
venture inception phase to address Research Question 2. Study 2 contributes towards the aim
of understanding how team processes are affected by team member characteristics by looking
at virtue. Finally, Study 3 shifts the perspective to the nascent entrepreneur, who is also
embedded in specific contexts and shows that contextual factors can affect the entrepreneurial
self-efficacy (ESE) and behavior of the entrepreneur. Thus, Study 3 refers back to the influence
of contextual factors, i.e., the outer level, on the entrepreneur, i.e., the inner level, and extends
our knowledge of Research Question 1. In the following, each of the papers will be briefly
elaborated by outlining the theoretical background, methodology used, and contributions

generated. An overview of all three research papers is presented in Table 1.1.
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Figure 1.1: Dissertation Outline

Synopsis

= Theoretical Foundation: Context and Entrepreneurial Activity
= Research Gaps, Overarching Research Questions, and Outline of the Dissertation

Context
Entrepreneurial Team
Entrepreneur
Research Question 1: What Study 1: Study 3:
influence do contextual factors Assesses the role of national Explores how hackathons can
have on entrepreneurial teams culture for new venture empower entrepreneurial self-
and nascent entrepreneurs? teams’ idea quality efficacy and behavior
Research Question 2: How are Study 2:
entrepreneurial team processes Investigates how intellectual
affected by team members’ humility influence new
virtue? venture teams’ processes

General Discussion

= Contributions and Theoretical Implications
=  Practical Implications and Outlook
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1.3.1. Study 1: The Role of National Culture in Hackathon Teams’ Capacity for Ideation

Study 1 (co-authored) addresses the role of the contextual factor of national culture in
shaping teams’ ideation outcomes. Using hackathons as context (Bertello et al., 2022; Lifshitz-
Assaf et al., 2021), the study offers insights into the interplay of cultural values and team
creativity (e.g., Miron-Spektor et al., 2015; Nouri et al., 2015; Yuan & Zhou, 2015). Hackathon
teams are formed ad hoc, and team members’ backgrounds and experiences may be diverse
(Bertello et al., 2022). The lack of formal roles and commonalities makes team coordination
and collaboration more difficult than would be likely in actual new venture teams (Lifshitz-
Assaf et al., 2021), whose composition is often strongly characterized by homophily (Ruef et
al., 2003). Lazar et al. (2020) point to the effect of the external environment in determining new
ventures’ outcomes and to the effect of the team’s socio-cultural environment as contextual
factors that receive limited attention. As culture implies shared understanding and sensemaking,
national culture may fill the void in new ventures left by the absence of formal roles and shared
norms for how to coordinate, collaborate, behave, and interact socially. We accessed real-world
data from the unique research setting of an international team-based #EUvsVirus hackathon in
which the teams commenced their projects on a level playing field. We tested our hypotheses
on a sample of 284 monocultural hackathon teams from 37 countries.

Hackathon teams’ socio-cultural environment reflects the uncertainty inherent in
entrepreneurial activities. Such uncertainty triggers individuals to use their experiences and
cultural assumptions to adjust their behavior to the environment (Johnson, 2007), as national
culture has a strong imprinting effect, including on hackathon teams. By analyzing the
relationship between national culture and hackathon teams’ ideation outcomes, we contribute
to the literature in supporting the notion that culture manifests in intra-team social dynamics
(Knight et al., 2020; Lazar et al., 2020) and shapes outcomes that can lay the foundation for

success or failure. The study extends prior research by showing that cultural values affect not
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only individuals’ entreprencurial propensity (de Clercq et al., 2013) but also their actions in

undertaking entrepreneurial activities.

1.3.2. Study 2: The Importance of Intellectual Humility in New Venture Teams

Study 2 (co-authored) analyzes virtue in new venture teams (NVTs) by looking at how
intellectual humility (Krumrei-Mancuso & Rouse, 2016; Leary et al., 2017) affects NVTs’
processes. Intellectual humility pertains to recognizing the possible fallibility of our views, to
being open to revising our beliefs upon receipt of new evidence, and to accepting alternative
ideas and viewpoints (Hoyle et al., 2016; Krumrei-Mancuso, 2016; Porter, Baldwin, et al.,
2022). While the field of psychology recognizes the importance of intellectual humility (e.qg.,
Barrett, 2016; Krumrei-Mancuso, 2016; Leary et al., 2017), its influence on entrepreneurship,
especially on NVTs, is not yet addressed, although the conditions and environmental factors in
which NVTs find themselves are particularly relevant to virtues like it. While research focuses
on the effects of humility in leadership, as “humble leaders” have positive effects (Ou et al.,
2014; Owens & Hekman, 2016; Owens et al., 2015), knowledge regarding virtue in the NVTs’
inception phase is limited. We test our hypotheses by conducting two-day ideation workshop
in which the students form teams to develop ideas for a new venture. The final dataset consisted
of 40 teams.

Particularly during NVTs’ inception phase, achieving a creative synthesis of diverse
viewpoints (Harvey, 2014) requires openness to fresh perspectives, concepts, and insights from
team members or experts and the flexibility to deviate from one’s own stance and conviction
when evidence dictates. However, the effect of intellectual humility on NVTs’ dynamics
remains relatively unaddressed, despite its importance in the effective interaction, exchange of
information, and integration of distinct perspectives in NVTs that influence their performance
(Amason et al., 2006; Fern et al., 2012; Toivonen et al., 2022). This study contributes to the

exploration of NVTs’ processes in the inception phase by offering a new perspective on
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personal factors and demonstrating that the study of virtue is of value in extending our

identifying the factors that influence team processes (Ensley et al., 2002; Klotz et al., 2014).

1.3.3. Study 3: A Conceptual Framework for Describing the Phenomenon of Hackathons for

Entrepreneurial Behavior

Study 3 (single-authored) follows the object to conceptualize the novel context of
hackathons for participants’ behavioral change (Bandura, 1977) and the development of
entrepreneurial self-efficacy (ESE) (McGee et al., 2009). Hackathons are a novel way to access
ideas and solutions from crowds of participants and have gained prominence for stimulating
innovation by assembling participants to tackle specific challenges within a limited time frame.
While they aim to create new ventures that continue after the hackathon (Falk et al., 2022;
Fayard et al., 2016; Lifshitz-Assaf et al., 2021), only a small number of projects survive beyond
the hackathon (Nolte et al., 2020). The hackathon phenomenon creates a context that differs
from previous research settings, which may affect the creation of ESE and thus changes in the
entrepreneurial behavior of the participants. | draw on the social cognitive theory (Bandura,
1977) to construct a theoretical framework to show how hackathon characteristics (time
pressure, competition-collaboration duality, lack of structure and guidance) influence
entrepreneurial self-efficacy via mastery experiences, vicarious learning, social persuasion, and
physiological states.

Lifshitz-Assaf et al. (2021) already shows that teams must adapt their processes, such
as their coordination, to succeed in hackathons. Hence, our knowledge regarding their effect on
the individual level of hackathons and, thus, their impact on the entrepreneurial empowerment
of the participants is limited. Nonetheless, investigating the link between the hackathon
participants and entrepreneurial behavior is important since the crowd involvement and co-
creation of innovative ideas (Kitsios & Kamariotou, 2018) during a hackathon can only be
fruitful when hackathons also empower participants to engage in entrepreneurial action, also

after the hackathon. Study 2 enhances our knowledge of the influence of contextual factors on
11
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ESE (Cumberland et al., 2015; Hopp & Stephan, 2012; Schmutzler et al., 2018) by providing
implications regarding the effectiveness of innovation formats on the development of ESE,
taking a further step to understand how people can be empowered to create innovations

(Lifshitz-Assaf et al., 2021).
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Table 1.1: Overview of Studies included in the Dissertation

Title Research Aim Contributions Theoret_lcal Core Constructs Method Sample
Perspective(s)
Study 1: Examine the effects of Position cultural values as contextual ~ Hackathon Cultural Value Linear mixed- 284
The Role of National ~ national culture (hierarchy, factors that influence hackathon Teams Orientations (from the  effects monocultural
Culture in Hackathon intellectual autonomy, and teams’ capacity to generate ideas. . Schwartz Value regression new venture
X . ) Socio-Cultural ;
Teams’ Capacity for ~ mastery) on the quality of Environment Survey) analysis teams from an
Ideation hackathon teams’ ideas. Culturally imprinted social dynamics international
affect hackathon teams’ inception Idea Quality hackathon
phase. (#EuvsVirus)
Study 2: Investigate the impact of Intellectual humility enables new New Venture Intellectual Humility Structural 40 teams with
The Importance of intellectual humility on new venture teams to interact in a Teams equation 129 students
Intellectual Humility  venture teams’ processes in dynamic and uncertain environment.  Processes Distribution of model based
in New Venture their inception phase. . Influence ona
. Virtue ;
Teams Intellectual humility enhances the maximum-
social processes of sharing ideas, Interpersonal Conflict likelihood
discussion, and negotiation in new estimation
venture teams, improving their Information
abilities for creative synthesis. Elaboration
Study 3: Explain how hackathons can Hackathon can empower participants ~ Social- Mastery Experiences, Conceptual -
A Conceptual empower participants to to engage in entrepreneurial action Cognitive Vicarious Learning, framework
Framework for develop ESE and thus engage by considering aspects of the unique  Theory Social Persuasion,

Describing the
Phenomenon of
Hackathons for
Entrepreneurial
Behavior

in entrepreneurial action.

context.

Hackathons can empower
entrepreneurial action by providing
resources and addressing individual
limitations.

Physiological States

Entrepreneurial self-
efficacy

Entrepreneurial
behavior

13



CHAPTER 1 | Synopsis

1.4.  State of Publication

The three papers of this dissertation were initially conceived as standalone publication
projects, so their progress toward publication varies. Since each paper has a distinct set of co-
authors, | provide an account of how these individual projects have evolved, including
submissions and conference presentations. A summarized overview of this data, accompanied

by the authors’ contribution percentages, can be found in Table 1.2.

1.4.1. Study 1: The Role of National Culture in Hackathon Teams’ Capacity for Ideation
Previous versions of Study 1 were presented at the virtual Babson Conference
Entrepreneurship Research Conference 2021. The manuscript was also presented at the
Academy of Management Annual Meeting 2023 in Boston (US) and subsequently published in
the Academy of Management Proceedings 2023. Study 1 was selected as a “Best Paper,” among
only about 10 percent of the submissions. Study 1 was submitted to the Journal of Business
Venturing but rejected after the Revise & Resubmit decision. That submission focused on
examining the effects of hierarchical cultural values on new ventures’ outcomes, particularly
the quality of ideas (idea generation) and the speed of implementation (idea execution). In the
review processes, the blind reviewers asked for further elaboration on the research context (i.e.,
hackathons) and its idiosyncrasies as they applied to NVTs. As the argumentation for the
hypotheses was developed via the concepts of information-sharing and team coordination, we
tested empirically only the direct effects of hierarchical cultural values on new venture
outcomes. The reviewers asked about mediating mechanisms for information-sharing and team
coordination, so we designed an additional study in the form of a real-world experiment to
evaluate the mediating mechanisms in hackathons. However, the additional study raised
concerns about the link between measured constructs and theories, leading to a rejection. After
the rejection from the Journal of Business Venturing, we made a major revision to the

manuscript to broaden the study’s focus to national culture and consider hierarchical cultural
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values, intellectual autonomy, and mastery. Therefore, the version of the paper in the
dissertation is the third version. This version was submitted to R&D Management Journal and
is currently under review. Study 1 was co-authored with Slawa Tomin, Benjamin P. Krebs,

Bernhard A. Wach, and Ridiger Kabst.

1.4.2. Study 2: The Importance of Intellectual Humility in New Venture Teams

Study 2 was presented at the G-Forum 2023 of the FGF that took place in Dresden
(Germany). The manuscript is currently under review for presentation at the Babson Conference
Entrepreneurship Research Conference 2024 in Munich (Germany). The team of authors is
currently revising the paper in preparation for submission to the Journal of Business Venturing.

Study 3 was co-authored with Slawa Tomin and Ridiger Kabst.

1.4.3. Study 3: A Conceptual Framework for Describing the Phenomenon of Hackathons for
Entrepreneurial Behavior
Study 3 was presented at the Academy of Management Annual Meeting 2023 in Boston
(US) and was subsequently published in the Academy of Management Proceedings 2023. The
manuscript was also presented at the G-Forum 2022 of the FGF in Dresden (Germany) and at
the G-Forum 2023 in Darmstadt (Germany). | am currently revising the paper and expect to

submit it to R&D Management Journal. Study 2 is a single-authored paper.
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Table 1.2: Summary of the Publication Progress

. . . Share of
Chapter No. Study Title Current State Prior Submissions Conferences Contributions (in %)
Chapter 2 The Role of National Under Review at R&D Journal of Business Babson College Entrepreneurship Marieke Funck (40)
Culture in Hackathon Management Journal Venturing (rejected Research Conference, 2021, virtual ~ Benjamin P. Krebs (30)
Teams’ Capacity for after Revise and version Slawa Tomin (15)
Ideation Earlier version published in Resubmit) Bernhard A. Wach (10)
Academy of Management Annual Meeting of the Academy of  Riidiger Kabst (5)
Proceedings 2023 Journal of Small Management, 2023, Boston, US
Business Economics Best Papers acceptance (acceptance
(Rejected) rate approximately 109%)
Chapter 3 The Importance of In preparation for submission to - Annual Interdisciplinary Marieke Funck (80)
Intellectual Humility in Journal of Business Venturing Conference on Entrepreneurship, Slawa Tomin (15)
New Venture Teams Innovation and SMEs (G-Forum), Ridiger Kabst (5)
2023, Darmstadt, Germany
Submitted to Babson College
Entrepreneurship Research
Conference, 2024, Munich,
Germany
Chapter 4 A Conceptual Framework  Published in Academy of - Annual Interdisciplinary Marieke Funck (100)

for Describing the
Phenomenon of
Hackathons for
Entrepreneurial Behavior

Management Proceedings 2023

In preparation for submission to
R&D Management Journal

Conference on Entrepreneurship,
Innovation and SMEs (G-Forum),
2022, Dresden, Germany

Annual Meeting of the Academy of
Management, 2023, Boston, US
Annual interdisciplinary conference

Conference on Entrepreneurship,
Innovation and SMEs (G-Forum),
2023, Darmstadt, Germany

16



CHAPTER 1 | Synopsis

References

Amason, A. C., Shrader, R. C., & Tompson, G. H. (2006). Newness and novelty: Relating top
management team composition to new venture performance. Journal of Business
Venturing, 21(1), 125-148. https://doi.org/10.1016/j.jbusvent.2005.04.008

Bandura, A. (1977). Self-efficacy: Toward a unifying theory of behavioral change.
Psychological Review, 84(2), 191-215. https://doi.org/10.1037//0033-295x.84.2.191

Barrett, J. L. (2016). Intellectual humility. The Journal of Positive Psychology, 12(1), 1-2.
https://doi.org/10.1080/17439760.2016.1167945

Baum, J. R., Frese, M., Baron, R. A., & Katz, J. A. (2007). Entrepreneurship as an area of
psychology study: An introduction. Lawrence Erlbaum Associates Publishers.

Baum, J. R., & Locke, E. A. (2004). The relationship of entrepreneurial traits, skill, and
motivation to subsequent venture growth. Journal of Applied Psychology, 89(4), 587-
598. https://doi.org/10.1037/0021-9010.89.4.587

Bertello, A., Bogers, M. L. A. M., & De Bernardi, P. (2022). Open innovation in the face of
the COVID-19 grand challenge: Insights from the Pan-European hackathon
‘EUvsVirus’. R&D Management, 52(2), 178-192. https://doi.org/10.1111/radm.12456

Bjarnskov, C., & Foss, N. (2013). How strategic entrepreneurship and the institutional context
drive economic growth. Strategic Entrepreneurship Journal, 7(1), 50-69.
https://doi.org/10.1002/sej.1148

Blatt, R. (2009). Tough love how communal schemas and contracting practices build
relational capital in entrepreneurial teams. Academy of Management Review, 34(3),
533-551. https://doi.org/10.5465/AMR.2009.40633298

Carland, J. C., & Carland, J. W., Jr. (2012). A model of shared entrepreneurial leadership.
Academy of Entrepreneurship Journal, 18(2), 71-81.

Carpenter, M. A., Geletkanycz, M. A., & Sanders, W. G. (2016). Upper echelons research
revisited: Antecedents, elements, and consequences of top management team
composition. Journal of Management, 30(6), 749-778.
https://doi.org/10.1016/j.jm.2004.06.001

Choi, Y. R., & Shepherd, D. A. (2016). Entrepreneurs’ decisions to exploit opportunities.
Journal of Management, 30(3), 377-395. https://doi.org/10.1016/j.jm.2003.04.002

Cumberland, D. M., Meek, W. R., & Germain, R. (2015). Entrepreneurial self-efficacy and
firm performance in challenging environments: Evidence from the franchise context.
Journal of Developmental Entrepreneurship, 20(01).
https://doi.org/10.1142/s1084946715500041

de Clercq, D., Lim, D. S. K., & Oh, C. H. (2013). Individual-level resources and new
business activity: The contingent role of institutional context. Entrepreneurship
Theory and Practice, 37(2), 303-330. https://doi.org/10.1111/j.1540-
6520.2011.00470.x

Dimov, D. (2007). Beyond the single-person, single-insight attribution in understanding
entrepreneurial opportunities. Entrepreneurship Theory and Practice, 31(5), 713-731.
https://doi.org/10.1111/j.1540-6520.2007.00196.x

Duran, P., Kammerlander, N., van Essen, M., & Zellweger, T. (2016). Doing more with less:
Innovation input and output in family firms. Academy of Management Journal, 59(4),
1224-1264. https://doi.org/10.5465/amj.2014.0424

Eisenhardt, K. M. (2013). Top management teams and the performance of entrepreneurial
firms. Small Business Economics, 40(4), 805-816. https://doi.org/10.1007/s11187-013-
9473-0

17


https://doi.org/10.1016/j.jbusvent.2005.04.008
https://doi.org/10.1037/0033-295x.84.2.191
https://doi.org/10.1080/17439760.2016.1167945
https://doi.org/10.1037/0021-9010.89.4.587
https://doi.org/10.1111/radm.12456
https://doi.org/10.1002/sej.1148
https://doi.org/10.5465/AMR.2009.40633298
https://doi.org/10.1016/j.jm.2004.06.001
https://doi.org/10.1016/j.jm.2003.04.002
https://doi.org/10.1142/s1084946715500041
https://doi.org/10.1111/j.1540-6520.2011.00470.x
https://doi.org/10.1111/j.1540-6520.2011.00470.x
https://doi.org/10.1111/j.1540-6520.2007.00196.x
https://doi.org/10.5465/amj.2014.0424
https://doi.org/10.1007/s11187-013-9473-0
https://doi.org/10.1007/s11187-013-9473-0

CHAPTER 1 | Synopsis

Elbanna, S., Hsieh, L., & Child, J. (2020). Contextualizing internationalization decision-
making research in SMEs: Towards an integration of existing studies. European
Management Review, 17(2), 573-591. https://doi.org/10.1111/emre.12395

Ensley, M. D., Pearson, A. W., & Amason, A. C. (2002). Understanding the dynamics of new
venture top management teams: Cohesion, conflict, and new venture performance.
Journal of Business Venturing, 17(4), 365-386. https://doi.org/10.1016/s0883-
9026(00)00065-3

Falk, J., Nolte, A., Huppenkothen, D., Weinzierl, M., Gama, K., Spikol, D., Tollerud, E.,
Hong, C. N., Knépper, I., & Hayden, L. B. (2022). The future of hackathon research
and practice. arXiv preprint arXiv:2211.08963.
https://doi.org/10.48550/arXiv.2211.08963

Fayard, A.-L., Gkeredakis, E., & Levina, N. (2016). Framing innovation opportunities while
staying committed to an organizational epistemic stance. Information Systems
Research, 27(2), 302-323. https://doi.org/10.1287/isre.2016.0623

Fern, M. J., Cardinal, L. B., & O'Neill, H. M. (2012). The genesis of strategy in new ventures:
escaping the constraints of founder and team knowledge. Strategic Management
Journal, 33(4), 427-447. https://doi.org/10.1002/smj.1944

Foss, N. J., Lyngsie, J., & Zahra, S. A. (2013). The role of external knowledge sources and
organizational design in the process of opportunity exploitation. Strategic
Management Journal, 34(12), 1453-1471. https://doi.org/10.1002/smj.2135

Gartner, W. B. (1990). What are we talking about when we talk about entrepreneurship?
Journal of Business Venturing, 5(1), 15-28. https://doi.org/10.1016/0883-
9026(90)90023-m

Hackman, J. R. (2003). Learning more by crossing levels: Evidence from airplanes, hospitals,
and orchestras. Journal of Organizational Behavior, 24(8), 905-922.
https://doi.org/10.1002/job.226

Hall, J. K., Daneke, G. A., & Lenox, M. J. (2010). Sustainable development and
entrepreneurship: Past contributions and future directions. Journal of Business
Venturing, 25(5), 439-448. https://doi.org/10.1016/j.jbusvent.2010.01.002

Harper, D. A. (2008). Towards a theory of entrepreneurial teams. Journal of Business
Venturing, 23(6), 613-626. https://doi.org/10.1016/j.jbusvent.2008.01.002

Harvey, S. (2014). Creative synthesis: Exploring the process of extraordinary group creativity.
Academy of Management Review, 39(3), 324-343.
https://doi.org/10.5465/amr.2012.0224

Hopp, C., & Stephan, U. (2012). The influence of socio-cultural environments on the
performance of nascent entrepreneurs: Community culture, motivation, self-efficacy
and start-up success. Entrepreneurship & Regional Development, 24(9-10), 917-945.
https://doi.org/10.1080/08985626.2012.742326

Hoyle, R. H., Davisson, E. K., Diebels, K. J., & Leary, M. R. (2016). Holding specific views
with humility: Conceptualization and measurement of specific intellectual humility.
Personality and Individual Differences, 97, 165-172.
https://doi.org/10.1016/j.paid.2016.03.043

Hsu, D. H., & Lim, K. (2014). Knowledge brokering and organizational innovation: Founder
imprinting effects. Organization Science, 25(4), 1134-1153.
https://doi.org/10.1287/0orsc.2013.0863

Jin, L., Madison, K., Kraiczy, N. D., Kellermanns, F. W., Crook, T. R., & Xi, J. (2017).
Entrepreneurial team composition characteristics and new venture performance: A
meta—analysis. Entrepreneurship Theory and Practice, 41(5), 743-771.
https://doi.org/10.1111/etap.12232

18


https://doi.org/10.1111/emre.12395
https://doi.org/10.1016/s0883-9026(00)00065-3
https://doi.org/10.1016/s0883-9026(00)00065-3
https://doi.org/10.48550/arXiv.2211.08963
https://doi.org/10.1287/isre.2016.0623
https://doi.org/10.1002/smj.1944
https://doi.org/10.1002/smj.2135
https://doi.org/10.1016/0883-9026(90)90023-m
https://doi.org/10.1016/0883-9026(90)90023-m
https://doi.org/10.1002/job.226
https://doi.org/10.1016/j.jbusvent.2010.01.002
https://doi.org/10.1016/j.jbusvent.2008.01.002
https://doi.org/10.5465/amr.2012.0224
https://doi.org/10.1080/08985626.2012.742326
https://doi.org/10.1016/j.paid.2016.03.043
https://doi.org/10.1287/orsc.2013.0863
https://doi.org/10.1111/etap.12232

CHAPTER 1 | Synopsis

Johnson, V. (2007). What is organizational imprinting? Cultural entrepreneurship in the
founding of the Paris Opera. American Journal of Sociology, 113(1), 97-127.
https://doi.org/10.1086/517899

Kickul, J., Gundry, L. K., Barbosa, S. D., & Whitcanack, L. (2009). Intuition versus analysis?
Testing differential models of cognitive style on entrepreneurial self—efficacy and the
new venture creation process. Entrepreneurship Theory and Practice, 33(2), 439-453.
https://doi.org/10.1111/j.1540-6520.2009.00298.x

Kitsios, F., & Kamariotou, M. (2018). Open data hackathons: An innovative strategy to
enhance entrepreneurial intention. International Journal of Innovation Science, 10(4),
519-538. https://doi.org/10.1108/1jis-06-2017-0055

Klotz, A. C., Hmieleski, K. M., Bradley, B. H., & Busenitz, L. W. (2014). New venture
teams: A review of the literature and roadmap for future research. Journal of
Management, 40(1), 226-255. https://doi.org/10.1177/0149206313493325

Knight, A. P., Greer, L. L., & De Jong, B. (2020). Start-up teams: A multidimensional
conceptualization, integrative review of past research, and future research agenda. The
Academy of Management Annals, 14(1), 231-266.
https://doi.org/10.5465/annals.2018.0061

Krumrei-Mancuso, E. J. (2016). Intellectual humility and prosocial values: Direct and
mediated effects. The Journal of Positive Psychology, 12(1), 13-28.
https://doi.org/10.1080/17439760.2016.1167938

Krumrei-Mancuso, E. J., & Rouse, S. V. (2016). The development and validation of the
comprehensive intellectual humility scale. Journal of Personality Assessment, 98(2),
209-221. https://doi.org/10.1080/00223891.2015.1068174

Lazar, M., Miron-Spektor, E., Agarwal, R., Erez, M., Goldfarb, B., & Chen, G. (2020).
Entrepreneurial team formation. The Academy of Management Annals, 14(1), 29-59.
https://doi.org/10.5465/annals.2017.0131

Leary, M. R., Diebels, K. J., Davisson, E. K., Jongman-Sereno, K. P., Isherwood, J. C.,
Raimi, K. T., Deffler, S. A., & Hoyle, R. H. (2017). Cognitive and interpersonal
features of intellectual humility. Personality and Social Psychology Bulletin, 43(6),
793-813. https://doi.org/10.1177/0146167217697695

Lifshitz-Assaf, H., Lebovitz, S., & Zalmanson, L. (2021). Minimal and adaptive coordination:
How hackathons’ projects accelerate innovation without killing it. Academy of
Management Journal, 64(3), 684-715. https://doi.org/10.5465/amj.2017.0712

Marquis, C., & Tilcsik, A. (2013). Imprinting: Toward a multilevel theory. The Academy of
Management Annals, 7(1), 195-245. https://doi.org/10.1080/19416520.2013.766076

Mathieu, J., Maynard, M. T., Rapp, T., & Gilson, L. (2008). Team effectiveness 1997-2007:
A review of recent advancements and a glimpse into the future. Journal of
Management, 34(3), 410-476. https://doi.org/10.1177/0149206308316061

McGee, J. E., Peterson, M., Mueller, S. L., & Sequeira, J. M. (2009). Entrepreneurial self—
efficacy: Refining the measure. Entrepreneurship Theory and Practice, 33(4), 965-
988. https://doi.org/10.1111/j.1540-6520.2009.00304.x

McKelvie, A., Haynie, J. M., & Gustavsson, V. (2011). Unpacking the uncertainty construct:
Implications for entrepreneurial action. Journal of Business Venturing, 26(3), 273-292.
https://doi.org/10.1016/j.jbusvent.2009.10.004

Miron-Spektor, E., Paletz, S. B. F., & Lin, C.-C. (2015). To create without losing face: The
effects of face cultural logic and social-image affirmation on creativity. Journal of
Organizational Behavior, 36(7), 919-943. https://doi.org/10.1002/job.2029

Molleman, E. (2005). Diversity in demographic characteristics, abilities and personality traits:
Do faultlines affect team functioning? Group Decision and Negotiation, 14(3), 173-
193. https://doi.org/10.1007/s10726-005-6490-7

19


https://doi.org/10.1086/517899
https://doi.org/10.1111/j.1540-6520.2009.00298.x
https://doi.org/10.1108/Ijis-06-2017-0055
https://doi.org/10.1177/0149206313493325
https://doi.org/10.5465/annals.2018.0061
https://doi.org/10.1080/17439760.2016.1167938
https://doi.org/10.1080/00223891.2015.1068174
https://doi.org/10.5465/annals.2017.0131
https://doi.org/10.1177/0146167217697695
https://doi.org/10.5465/amj.2017.0712
https://doi.org/10.1080/19416520.2013.766076
https://doi.org/10.1177/0149206308316061
https://doi.org/10.1111/j.1540-6520.2009.00304.x
https://doi.org/10.1016/j.jbusvent.2009.10.004
https://doi.org/10.1002/job.2029
https://doi.org/10.1007/s10726-005-6490-7

CHAPTER 1 | Synopsis

Newstead, T., Macklin, R., Dawkins, S., & Martin, A. (2018). What is virtue? Advancing the
conceptualization of virtue to inform positive organizational inquiry. Academy of
Management Perspectives, 32(4), 443-457. https://doi.org/10.5465/amp.2016.0162

Nolte, A., Chounta, I.-A., & Herbsleb, J. D. (2020). What happens to all these hackathon
projects? Proceedings of the ACM on Human-Computer Interaction, 4(CSCW2), 1-26.
https://doi.org/10.1145/3415216

Nouri, R., Erez, M., Lee, C., Liang, J., Bannister, B. D., & Chiu, W. (2015). Social context:
Key to understanding culture's effects on creativity. Journal of Organizational
Behavior, 36(7), 899-918. https://doi.org/10.1002/job.1923

Ou, A. Y., Tsui, A. S., Kinicki, A. J., Waldman, D. A., Xiao, Z., & Song, L. J. (2014).
Humble chief executive officers’ connections to top management team integration and
middle managers’ responses. Administrative Science Quarterly, 59(1), 34-72.
https://doi.org/10.1177/0001839213520131

Owens, B. P., & Hekman, D. R. (2016). How does leader humility influence team
performance? Exploring the mechanisms of contagion and collective promotion focus.
Academy of Management Journal, 59(3), 1088-1111.
https://doi.org/10.5465/amj.2013.0660

Owens, B. P., Wallace, A. S., & Waldman, D. A. (2015). Leader narcissism and follower
outcomes: The counterbalancing effect of leader humility. Journal of Applied
Psychology, 100(4), 1203-1213. https://doi.org/10.1037/a0038698

Patzelt, H., Preller, R., & Breugst, N. (2020). Understanding the life cycles of entrepreneurial
teams and their ventures: An agenda for future research. Entrepreneurship Theory and
Practice, 45(5), 1119-1153. https://doi.org/10.1177/1042258720978386

Porter, T., Baldwin, C. R., Warren, M. T., Murray, E. D., Cotton Bronk, K., Forgeard, M. J.
C., Snow, N. E., & Jayawickreme, E. (2022). Clarifying the content of intellectual
humility: A systematic review and integrative framework. Journal of Personality
Assessment, 104(5), 573-585. https://doi.org/10.1080/00223891.2021.1975725

Ruef, M., Aldrich, H. E., & Carter, N. M. (2003). The structure of founding teams:
Homophily, strong ties, and isolation among U.S. entrepreneurs. American
Sociological Review, 68(2), 195-222. https://doi.org/10.2307/1519766

Sarasvathy, S. D., & Venkataraman, S. (2011). Entrepreneurship as method: Open questions
for an entrepreneurial future. Entrepreneurship Theory and Practice, 35(1), 113-135.
https://doi.org/10.1111/j.1540-6520.2010.00425.x

Schmutzler, J., Andonova, V., & Diaz-Serrano, L. (2018). How context shapes
entrepreneurial self-efficacy as a driver of entrepreneurial intentions: A multilevel
approach. Entrepreneurship Theory and Practice, 43(5), 880-920.
https://doi.org/10.1177/1042258717753142

Shane, S., & Venkataraman, S. (2000). The promise of enterpreneurship as a field of research.
The Academy of Management Review, 25(1), 217-226. https://doi.org/10.2307/259271

Shepherd, D. A., Douglas, E. J., & Shanley, M. (2000). New venture survival: Ignorance,
external shocks, and risk reduction strategies. Journal of Business Venturing, 15(5-6),
393-410. https://doi.org/10.1016/s0883-9026(98)00032-9

Shepherd, D. A., Souitaris, V., & Gruber, M. (2020). Creating new ventures: A review and
research agenda. Journal of Management, 47(1), 11-42.
https://doi.org/10.1177/0149206319900537

Shepherd, D. A., Wennberg, K., Suddaby, R., & Wiklund, J. (2018). What are we explaining?
A review and agenda on initiating, engaging, performing, and contextualizing
entrepreneurship. Journal of Management, 45(1), 159-196.
https://doi.org/10.1177/0149206318799443

20


https://doi.org/10.5465/amp.2016.0162
https://doi.org/10.1145/3415216
https://doi.org/10.1002/job.1923
https://doi.org/10.1177/0001839213520131
https://doi.org/10.5465/amj.2013.0660
https://doi.org/10.1037/a0038698
https://doi.org/10.1177/1042258720978386
https://doi.org/10.1080/00223891.2021.1975725
https://doi.org/10.2307/1519766
https://doi.org/10.1111/j.1540-6520.2010.00425.x
https://doi.org/10.1177/1042258717753142
https://doi.org/10.2307/259271
https://doi.org/10.1016/s0883-9026(98)00032-9
https://doi.org/10.1177/0149206319900537
https://doi.org/10.1177/0149206318799443

CHAPTER 1 | Synopsis

Shook, C. L., Priem, R. L., & McGeeg, J. E. (2003). Venture creation and the enterprising
individual: A review and synthesis. Journal of Management, 29(3), 379-399.
https://doi.org/10.1016/s0149-2063_03_00016-3

Sine, W. D., Mitsuhashi, H., & Kirsch, D. A. (2006). Revisiting burns and stalker: Formal
structure and new venture performance in emerging economic sectors. Academy of
Management Journal, 49(1), 121-132. https://doi.org/10.5465/amj.2006.20785590

Toivonen, T., Idoko, O., Jha, H. K., & Harvey, S. (2022). Creative jolts: Exploring how
entrepreneurs let go of ideas during creative revision. Academy of Management
Journal, 66(3). https://doi.org/10.5465/amj.2020.1054

Ucbasaran, D., Westhead, P., & Wright, M. (2001). The focus of entrepreneurial research:
Contextual and process issues. Entrepreneurship Theory and Practice, 25(4), 57-80.
https://doi.org/10.1177/104225870102500405

Welter, F. (2011). Contextualizing entrepreneurship - Conceptual challenges and ways
forward. Entrepreneurship Theory and Practice, 35(1), 165-184.
https://doi.org/10.1111/j.1540-6520.2010.00427.x

Yang, F., & Yang, M. M. (2022). Does cross-cultural experience matter for new venture
performance? The moderating role of socio-cognitive traits. Journal of Business
Research, 138, 38-51. https://doi.org/10.1016/j.jbusres.2021.08.073

Yuan, F., & Zhou, J. (2015). Effects of cultural power distance on group creativity and
individual group member creativity. Journal of Organizational Behavior, 36(7), 990-
1007. https://doi.org/10.1002/job.2022

Zahra, S. A., Wright, M., & Abdelgawad, S. G. (2014). Contextualization and the
advancement of entrepreneurship research. International Small Business Journal:
Researching Entrepreneurship, 32(5), 479-500.
https://doi.org/10.1177/0266242613519807

21


https://doi.org/10.1016/s0149-2063_03_00016-3
https://doi.org/10.5465/amj.2006.20785590
https://doi.org/10.5465/amj.2020.1054
https://doi.org/10.1177/104225870102500405
https://doi.org/10.1111/j.1540-6520.2010.00427.x
https://doi.org/10.1016/j.jbusres.2021.08.073
https://doi.org/10.1002/job.2022
https://doi.org/10.1177/0266242613519807

CHAPTER 2 | The Role of National Culture in Hackathon Teams’ Capacity for Ideation

CHAPTER 2 | THE ROLE OF NATIONAL CULTURE IN HACKATHON

TEAMS’ CAPACITY FOR IDEATION

22



CHAPTER 2 | The Role of National Culture in Hackathon Teams’ Capacity for Ideation

Chapter 2:

The Role of National Culture in Hackathon Teams’ Capacity for Ideation

AUTHORS

Marieke Funck, Paderborn University

Benjamin P. Krebs, Capgemini Deutschland GmbH

Slawa Tomin, Paderborn University

Bernhard A. Wach, University of Applied Sciences Munich

Rudiger Kabst, Paderborn University

23



CHAPTER 2 | The Role of National Culture in Hackathon Teams’ Capacity for Ideation

References

Al-Beraidi, A., & Rickards, T. (2006). Rethinking creativity in the accounting profession: To
be professional and creative. Journal of Accounting & Organizational Change, 2(1),
25-41. https://doi.org/10.1108/18325910610654117

Amabile, T. M. (1982). Social psychology of creativity: A consensual assessment technique.
Journal of Personality and Social Psychology, 43(5), 997-1013.
https://doi.org/10.1037/0022-3514.43.5.997

Amabile, T. M., Conti, R., Coon, H., Lazenby, J., & Herron, M. (1996). Assessing the work
environment for creativity. Academy of Management Journal, 39(5), 1154-1184.
https://doi.org/10.5465/256995

Anicich, E. M., Swaab, R. I., & Galinsky, A. D. (2015). Hierarchical cultural values predict
success and mortality in high-stakes teams. Proceedings of the National Academy of
Sciences, 112(5), 1338-1343. https://doi.org/10.1073/pnas.1408800112

Baer, M., & Oldham, G. R. (2006). The curvilinear relation between experienced creative
time pressure and creativity: Moderating effects of openness to experience and support
for creativity. Journal of Applied Psychology, 91(4), 963-970.
https://doi.org/10.1037/0021-9010.91.4.963

Baron, R. A. (2006). Opportunity recognition as pattern recognition: How entrepreneurs
"connect the dots" to identify new business opportunities. Academy of Management
Perspectives, 20(1), 104-119. https://doi.org/10.5465/amp.2006.19873412

Baron, R. A., & Ensley, M. D. (2006). Opportunity recognition as the detection of meaningful
patterns: Evidence from comparisons of novice and experienced entrepreneurs.
Management Science, 52(9), 1331-1344. https://doi.org/10.1287/mnsc.1060.0538

Bertello, A., Bogers, M. L. A. M., & De Bernardi, P. (2022). Open innovation in the face of
the COVID-19 grand challenge: Insights from the Pan-European hackathon
‘EUvsVirus’. R&D Management, 52(2), 178-192. https://doi.org/10.1111/radm.12456

Bliese, P. D., Maltarich, M. A., & Hendricks, J. L. (2017). Back to basics with mixed-effects
models: Nine take-away points. Journal of Business and Psychology, 33(1), 1-23.
https://doi.org/10.1007/s10869-017-9491-z

Bloom, N., Genakos, C., Sadun, R., & Van Reenen, J. (2012). Management practices across
firms and countries. Academy of Management Perspectives, 26(1), 12-33.
https://doi.org/10.5465/amp.2011.0077

Brown, T., & Katz, B. (2019). Change by design: How design thinking transforms
organizations and inspires innovation. HarperBusiness.

Cohen, B. P., & Silver, S. D. (1989). Group structure and information exchange: Introduction
to a theory. Sociological theories in progress: New formulations, 160-181.

De Clercq, D., Lim, D. S. K., & Oh, C. H. (2014). Hierarchy and conservatism in the
contributions of resources to entrepreneurial activity. Small Business Economics,
42(3), 507-522. https://doi.org/10.1007/s11187-013-9515-7

Drori, G. S., Yong Jang, S., & Meyer, J. W. (2006). Sources of rationalized governance:
Cross-national longitudinal analyses, 1985-2002. Administrative Science Quarterly,
51(2), 205-229. https://doi.org/10.2189/asqu.51.2.205

Eisenhardt, K. M., Graebner, M. E., & Sonenshein, S. (2016). Grand challenges and inductive
methods: Rigor without rigor mortis. Academy of Management Journal, 59(4), 1113-
1123. https://doi.org/10.5465/amj.2016.4004

Fang, T. P., Wu, A., & Clough, D. R. (2021). Platform diffusion at temporary gatherings:
Social coordination and ecosystem emergence. Strategic Management Journal, 42(2),
233-272. https://doi.org/10.1002/smj.3230

24


https://doi.org/10.1108/18325910610654117
https://doi.org/10.1037/0022-3514.43.5.997
https://doi.org/10.5465/256995
https://doi.org/10.1073/pnas.1408800112
https://doi.org/10.1037/0021-9010.91.4.963
https://doi.org/10.5465/amp.2006.19873412
https://doi.org/10.1287/mnsc.1060.0538
https://doi.org/10.1111/radm.12456
https://doi.org/10.1007/s10869-017-9491-z
https://doi.org/10.5465/amp.2011.0077
https://doi.org/10.1007/s11187-013-9515-7
https://doi.org/10.2189/asqu.51.2.205
https://doi.org/10.5465/amj.2016.4004
https://doi.org/10.1002/smj.3230

CHAPTER 2 | The Role of National Culture in Hackathon Teams’ Capacity for Ideation

Ferraro, F., Etzion, D., & Gehman, J. (2015). Tackling grand challenges pragmatically:
Robust action revisited. Organization Studies, 36(3), 363-390.
https://doi.org/10.1177/0170840614563742

Flus, M., & Hurst, A. (2021). Design at hackathons: New opportunities for design research.
Design Science, 7. https://doi.org/10.1017/dsj.2021.1

Flynn, M., Dooley, L., O'Sullivan, D., & Cormican, K. (2003). Idea management for
organisational innovation. International Journal of Innovation Management, 07(04),
417-442. https://doi.org/10.1142/s1363919603000878

Frederiks, A. J., Englis, B. G., Ehrenhard, M. L., & Groen, A. J. (2019). Entrepreneurial
cognition and the quality of new venture ideas: An experimental approach to
comparing future-oriented cognitive processes. Journal of Business Venturing, 34(2),
327-347. https://doi.org/10.1016/j.jbusvent.2018.05.007

Gartner, W. B., & Teague, B. T. (2020). Research Handbook on Entrepreneurial Behavior,
Practice and Process. Edward Elgar Publishing.
https://doi.org/10.4337/9781788114523

George, G., Howard-Grenville, J., Joshi, A., & Tihanyi, L. (2016). Understanding and
Tackling Societal Grand Challenges through Management Research. Academy of
Management Journal, 59(6), 1880-1895. https://doi.org/10.5465/amj.2016.4007

Gilson, L. L., & Shalley, C. E. (2004). A little creativity goes a long way: An examination of
teams’ engagement in creative processes. Journal of Management, 30(4), 453-470.
https://doi.org/10.1016/j.jm.2003.07.001

Global Entrepreneurship and Development Institute. (2023). Global entrepreneurship index
2018. http://thegedi.org/global-entrepreneurship-and-development-index/

Grant, A. M., & Berry, J. W. (2011). The necessity of others is the mother of invention:
Intrinsic and prosocial motivations, perspective taking, and creativity. Academy of
Management Journal, 54(1), 73-96. https://doi.org/10.5465/amj.2011.59215085

Grawitch, M. J., Munz, D. C., Elliott, E. K., & Mathis, A. (2003). Promoting creativity in
temporary problem-solving groups: The effects of positive mood and autonomy in
problem definition on idea-generating performance. Group Dynamics: Theory,
Research, and Practice, 7(3), 200-213. https://doi.org/10.1037/1089-2699.7.3.200

Grégoire, D. A., Shepherd, D. A., & Schurer Lambert, L. (2010). Measuring opportunity-
recognition beliefs. Organizational Research Methods, 13(1), 114-145.
https://doi.org/10.1177/1094428109334369

Halevy, N., Chou, E. Y., Galinsky, A. D., & Murnighan, J. K. (2012). When hierarchy wins:
Evidence from the National Basketball Association. Social Psychological and
Personality Science, 3(4), 398-406. https://doi.org/10.1177/1948550611424225

Hall, R. H., Johnson, N. J., & Haas, J. E. (1967). Organizational size, complexity, and
formalization. American Sociological Review, 32(6), 903-912.
https://doi.org/10.2307/2092844

Harvey, S. (2014). Creative synthesis: Exploring the process of extraordinary group creativity.
Academy of Management Review, 39(3), 324-343.
https://doi.org/10.5465/amr.2012.0224

Hmieleski, K. M., & Ensley, M. D. (2007). A contextual examination of new venture
performance: Entrepreneur leadership behavior, top management team heterogeneity,
and environmental dynamism. Journal of Organizational Behavior, 28(7), 865-889.
https://doi.org/10.1002/job.479

Hofstede, G. (2001). Culture’s consequences: Comparing values, behaviors, institutions and
organizations across nations (2nd ed. ed.). Sage publications.

House, R. J., Hanges, P. J., Javidan, M., Dorfman, P. W., & Gupta, V. (2004). Culture,
leadership, and organizations: The GLOBE study of 62 societies. Sage publications.

25


https://doi.org/10.1177/0170840614563742
https://doi.org/10.1017/dsj.2021.1
https://doi.org/10.1142/s1363919603000878
https://doi.org/10.1016/j.jbusvent.2018.05.007
https://doi.org/10.4337/9781788114523
https://doi.org/10.5465/amj.2016.4007
https://doi.org/10.1016/j.jm.2003.07.001
http://thegedi.org/global-entrepreneurship-and-development-index/
https://doi.org/10.5465/amj.2011.59215085
https://doi.org/10.1037/1089-2699.7.3.200
https://doi.org/10.1177/1094428109334369
https://doi.org/10.1177/1948550611424225
https://doi.org/10.2307/2092844
https://doi.org/10.5465/amr.2012.0224
https://doi.org/10.1002/job.479

CHAPTER 2 | The Role of National Culture in Hackathon Teams’ Capacity for Ideation

Hu, F., Huizingh, E., & Bijmolt, T. (2022). Innovation contests: attracting new solvers and
new high-quality solutions. R&D Management, 53(1), 149-167.
https://doi.org/10.1111/radm.12553

Jin, L., Madison, K., Kraiczy, N. D., Kellermanns, F. W., Crook, T. R., & Xi, J. (2017).
Entrepreneurial team composition characteristics and new venture performance: A
meta—analysis. Entrepreneurship Theory and Practice, 41(5), 743-771.
https://doi.org/10.1111/etap.12232

Kier, A. S., & McMullen, J. S. (2020). Entrepreneurial imaginativeness and new venture
ideation in newly forming teams. Journal of Business Venturing, 35(6).
https://doi.org/10.1016/j.jbusvent.2020.106048

Kirca, A. H., & Hult, G. T. M. (2009). Intra-organizational factors and market orientation:
effects of national culture. International Marketing Review, 26(6), 633-650.
https://doi.org/10.1108/02651330911001323

Klotz, A. C., Hmieleski, K. M., Bradley, B. H., & Busenitz, L. W. (2014). New venture
teams: A review of the literature and roadmap for future research. Journal of
Management, 40(1), 226-255. https://doi.org/10.1177/0149206313493325

Knight, A. P., Greer, L. L., & De Jong, B. (2020). Start-up teams: A multidimensional
conceptualization, integrative review of past research, and future research agenda. The
Academy of Management Annals, 14(1), 231-266.
https://doi.org/10.5465/annals.2018.0061

Laskovaia, A., Shirokova, G., & Morris, M. H. (2017). National culture, effectuation, and new
venture performance: Global evidence from student entrepreneurs. Small Business
Economics, 49(3), 687-709. https://doi.org/10.1007/s11187-017-9852-z

Lazar, M., Miron-Spektor, E., Agarwal, R., Erez, M., Goldfarb, B., & Chen, G. (2020).
Entrepreneurial team formation. The Academy of Management Annals, 14(1), 29-59.
https://doi.org/10.5465/annals.2017.0131

Leong, L. Y. C., & Fischer, R. (2010). Is transformational leadership universal? A meta-
analytical investigation of multifactor leadership questionnaire means across cultures.
Journal of Leadership & Organizational Studies, 18(2), 164-174.
https://doi.org/10.1177/1548051810385003

Lifshitz-Assaf, H., Lebovitz, S., & Zalmanson, L. (2021). Minimal and adaptive coordination:
How hackathons’ projects accelerate innovation without killing it. Academy of
Management Journal, 64(3), 684-715. https://doi.org/10.5465/amj.2017.0712

Lifian, F., & Fernandez-Serrano, J. (2014). National culture, entrepreneurship and economic
development: Different patterns across the European Union. Small Business
Economics, 42(4), 685-701. https://doi.org/10.1007/s11187-013-9520-x

Lifian, F., Romero Luna, I., & Fernandez Serrano, J. (2013). Necessity and opportunity
entrepreneurship: The mediating effect of culture. Revista de Economia Mundial, 33,
21-47.

Lu, J. G., Swaab, R. I., & Galinsky, A. D. (2022). Global leaders for global teams: Leaders
with multicultural experiences communicate and lead more effectively, especially in
multinational teams. Organization Science, 33(4), 1554-1573.
https://doi.org/10.1287/orsc.2021.1480

Mack, T., & Landau, C. (2018). Submission quality in open innovation contests - An analysis
of individual-level determinants of idea innovativeness. R&D Management, 50(1), 47-
62. https://doi.org/10.1111/radm.12345

Magee, J. C., & Galinsky, A. D. (2008). Social hierarchy: The self-reinforcing nature of
power and status. The Academy of Management Annals, 2(1), 351-398.
https://doi.org/10.1080/19416520802211628

26


https://doi.org/10.1111/radm.12553
https://doi.org/10.1111/etap.12232
https://doi.org/10.1016/j.jbusvent.2020.106048
https://doi.org/10.1108/02651330911001323
https://doi.org/10.1177/0149206313493325
https://doi.org/10.5465/annals.2018.0061
https://doi.org/10.1007/s11187-017-9852-z
https://doi.org/10.5465/annals.2017.0131
https://doi.org/10.1177/1548051810385003
https://doi.org/10.5465/amj.2017.0712
https://doi.org/10.1007/s11187-013-9520-x
https://doi.org/10.1287/orsc.2021.1480
https://doi.org/10.1111/radm.12345
https://doi.org/10.1080/19416520802211628

CHAPTER 2 | The Role of National Culture in Hackathon Teams’ Capacity for Ideation

Miron-Spektor, E., Paletz, S. B. F., & Lin, C.-C. (2015). To create without losing face: The
effects of face cultural logic and social-image affirmation on creativity. Journal of
Organizational Behavior, 36(7), 919-943. https://doi.org/10.1002/job.2029

Mittermaier, A., Shepherd, D. A., & Patzelt, H. (2022). We cannot direct the wind, but we can
adjust the sails: Prosocial ventures’ responses to potential resource threats.
Organization Science, 33(3), 1116-1141. https://doi.org/10.1287/orsc.2021.1465

Morales, C., Holtschlag, C., Masuda, A. D., & Marquina, P. (2019). In which cultural
contexts do individual values explain entrepreneurship? An integrative values
framework using Schwartz’s theories. International Small Business Journal:
Researching Entrepreneurship, 37(3), 241-267.
https://doi.org/10.1177/0266242618811890

Nouri, R., Erez, M., Lee, C., Liang, J., Bannister, B. D., & Chiu, W. (2015). Social context:
Key to understanding culture’s effects on creativity. Journal of Organizational
Behavior, 36(7), 899-918. https://doi.org/10.1002/job.1923

Pe-Than, E. P. P., Nolte, A., Filippova, A., Bird, C., Scallen, S., & Herbsleb, J. (2020).
Corporate hackathons, how and why? A multiple case study of motivation, projects
proposal and selection, goal setting, coordination, and outcomes. Human—Computer
Interaction, 37(4), 281-313. https://doi.org/10.1080/07370024.2020.1760869

Perry-Smith, J. E., & Shalley, C. E. (2003). The social side of creativity: A static and dynamic
social network perspective. Academy of Management Review, 28(1), 89-106.
https://doi.org/10.2307/30040691

Prandelli, E., Pasquini, M., & Verona, G. (2016). In user's shoes: An experimental design on
the role of perspective taking in discovering entrepreneurial opportunities. Journal of
Business Venturing, 31(3), 287-301. https://doi.org/10.1016/j.jbusvent.2016.02.001

Rank, J., Pace, V. L., & Frese, M. (2004). Three avenues for future research on creativity,
innovation, and initiative. Applied Psychology, 53(4), 518-528.
https://doi.org/10.1111/j.1464-0597.2004.00185.x

Reinig, B. A., & Briggs, R. O. (2008). On the relationship between idea-quantity and idea-
quality during ideation. Group Decision and Negotiation, 17(5), 403-420.
https://doi.org/10.1007/s10726-008-9105-2

Ruef, M., Aldrich, H. E., & Carter, N. M. (2003). The structure of founding teams:
Homophily, strong ties, and isolation among U.S. entrepreneurs. American
Sociological Review, 68(2), 195-222. https://doi.org/10.2307/1519766

Schmidt, E., & Rosenberg, J. (2014). How google works. Grand Central Publishing.

Schumpeter, J. A. (1934). The theory of economic development: An inquiry into profits,
capital, credit, interest, and the business cycle. Harvard University Press.

Schwartz, S. (1999). A theory of cultural values and some implications for work. Applied
Psychology, 48(1), 23-47.

Schwartz, S. H. (1992). Universals in the content and structure of values: Theoretical
advances and empirical tests in 20 countries. In Advances in Experimental Social
Psychology Volume 25 (pp. 1-65). https://doi.org/10.1016/s0065-2601(08)60281-6

Schwartz, S. H. (2004). Mapping and interpreting cultural differences around the world. In H.
Vinken, J. Soeters, & P. Ester (Eds.), Comparing cultures, dimensions of culture in a
comparative perspective (pp. 43-73). Brill.

Schwartz, S. H. (2006). A theory of cultural value orientations: Explication and applications.
Comparative Sociology, 5(2-3), 137-182.

Schwartz, S. H. (2008). The 7 Schwartz cultural value orientation scores for 80 countries.
https://doi.org/10.13140/RG.2.1.3313.3040

Shim, S.-H., Livingston, R. W., Phillips, K. W., & Lam, S. S. K. (2021). The impact of leader
eye gaze on disparity in member influence: Implications for process and performance

27


https://doi.org/10.1002/job.2029
https://doi.org/10.1287/orsc.2021.1465
https://doi.org/10.1177/0266242618811890
https://doi.org/10.1002/job.1923
https://doi.org/10.1080/07370024.2020.1760869
https://doi.org/10.2307/30040691
https://doi.org/10.1016/j.jbusvent.2016.02.001
https://doi.org/10.1111/j.1464-0597.2004.00185.x
https://doi.org/10.1007/s10726-008-9105-2
https://doi.org/10.2307/1519766
https://doi.org/10.1016/s0065-2601(08)60281-6
https://doi.org/10.13140/RG.2.1.3313.3040

CHAPTER 2 | The Role of National Culture in Hackathon Teams’ Capacity for Ideation

in diverse groups. Academy of Management Journal, 64(6), 1873-1900.
https://doi.org/10.5465/amj.2017.1507

Silver, S. D., Cohen, B. P., & Rainwater, J. (1988). Group structure and information exchange
in innovative problem solving. Advances in group processes, 5, 169-194.

Smith, P. B., & Bond, M. H. (1999). Social psychology: Across cultures. Allyn & Bacon.

StataCorp. (2017). Stata statistical software. In College Station.

Swaab, R. I., & Galinsky, A. D. (2015). Egalitarianism makes organizations stronger: Cross-
national variation in institutional and psychological equality predicts talent levels and
the performance of national teams. Organizational Behavior and Human Decision
Processes, 129, 80-92. https://doi.org/10.1016/j.0bhdp.2014.05.002

Taras, V., Kirkman, B. L., & Steel, P. (2010). Examining the impact of culture’s
consequences: A three-decade, multilevel, meta-analytic review of Hofstede's cultural
value dimensions. Journal of Applied Psychology, 95(3), 405-439.
https://doi.org/10.1037/a0018938

Troyer, L., Watkins, G., & Silver, S. D. (2007). Time dependence in micro social interaction:
An elaboration of information exchange theory and initial empirical test. Sociological
Focus, 40(2), 161-181. https://doi.org/10.1080/00380237.2007.10571304

Tsui, A. S., Nifadkar, S. S., & Amy Yi, O. (2016). Cross-national, cross-cultural
organizational behavior research: Advances, gaps, and recommendations. Journal of
Management, 33(3), 426-478. https://doi.org/10.1177/0149206307300818

United Nations Development Program. (2023). Mean years of schooling.
http://hdr.undp.org/en/indicators/103006#

United Nations Industrial Development Organization. (2023). Competitive Industrial
Performance Index (score). https://stat.unido.org/database/CIP 2020

United Nations Office for the Coordination of Humanitarian Affairs. (2023). Novel
Coronavirus (COVID-19) Cases Data. https://data.humdata.org/dataset/novel-
coronavirus-2019-ncov-cases

van der Vegt, G. S., Van de Vliert, E., & Huang, X. (2005). Location-level links between
diversity and innovative climate depend on national power distance. Academy of
Management Journal, 48(6), 1171-1182. https://doi.org/10.5465/amj.2005.19573116

Von Thienen, J. P., Clancey, W. J., Corazza, G. E., & Meinel, C. (2018). Theoretical
Foundations of Design Thinking: Part I: John E. Arnold’s Creative Thinking Theories.
Design Thinking Research: Making Distinctions: Collaboration versus Cooperation,
13-40.

White, R. J., & Hertz, G. T. (2022). Teaching Opportunity Recognition: Meeting the
Challenges of Message, Method and Measurement. The Journal of Entrepreneurship,
31(2_suppl), S52-S78. https://doi.org/10.1177/09713557221107436

World Bank. (2023a). GDP per capita (current US$).
https://data.worldbank.org/indicator/NY.GDP.PCAP.CD

World Bank. (2023b). Gini index (World Bank estimate).
https://data.worldbank.org/indicator/S1.POV.GINI

World Bank. (2023c). Political Stability and Absence of Violence/Terrorism: Estimate.
https://databank.worldbank.org/reports.aspx?source=1181&series=PV.EST

World Bank. (2023d). Population, total.
https://data.worldbank.org/indicator/SP.POP.TOTL?view=chart

Yuan, F., & Zhou, J. (2015). Effects of cultural power distance on group creativity and
individual group member creativity. Journal of Organizational Behavior, 36(7), 990-
1007. https://doi.org/10.1002/job.2022

Yuan, Q., & Gasco-Hernandez, M. (2021). Open innovation in the public sector: Creating
public value through civic hackathons. Public Management Review, 23(4), 523-544.
https://doi.org/10.1080/14719037.2019.1695884

28


https://doi.org/10.5465/amj.2017.1507
https://doi.org/10.1016/j.obhdp.2014.05.002
https://doi.org/10.1037/a0018938
https://doi.org/10.1080/00380237.2007.10571304
https://doi.org/10.1177/0149206307300818
http://hdr.undp.org/en/indicators/103006
https://stat.unido.org/database/CIP
https://data.humdata.org/dataset/novel-coronavirus-2019-ncov-cases
https://data.humdata.org/dataset/novel-coronavirus-2019-ncov-cases
https://doi.org/10.5465/amj.2005.19573116
https://doi.org/10.1177/09713557221107436
https://data.worldbank.org/indicator/NY.GDP.PCAP.CD
https://data.worldbank.org/indicator/SI.POV.GINI
https://databank.worldbank.org/reports.aspx?source=1181&series=PV.EST
https://data.worldbank.org/indicator/SP.POP.TOTL?view=chart
https://doi.org/10.1002/job.2022
https://doi.org/10.1080/14719037.2019.1695884

CHAPTER 2 | The Role of National Culture in Hackathon Teams’ Capacity for Ideation

Zhou, J. (1998). Feedback valence, feedback style, task autonomy, and achievement
orientation: Interactive effects on creative performance. Journal of Applied
Psychology, 83(2), 261-276. https://doi.org/10.1037/0021-9010.83.2.261

29


https://doi.org/10.1037/0021-9010.83.2.261

CHAPTER 3 | The Importance of Intellectual Humility in New Venture Teams

CHAPTER 3| THE IMPORTANCE OF INTELLECTUAL HUMILITY IN

NEW VENTURE TEAMS

30



CHAPTER 3 | The Importance of Intellectual Humility in New Venture Teams

Chapter 3

The Importance of Intellectual Humility in New Venture Teams

AUTHORS
Marieke Funck, Paderborn University
Slawa Tomin, Paderborn University

Rudiger Kabst, Paderborn University

31



CHAPTER 3 | The Importance of Intellectual Humility in New Venture Teams

References

Amabile, T. M., Conti, R., Coon, H., Lazenby, J., & Herron, M. (1996). Assessing the work
environment for creativity. Academy of Management Journal, 39(5), 1154-1184.
https://doi.org/10.5465/256995

Amason, A. C., Shrader, R. C., & Tompson, G. H. (2006). Newness and novelty: Relating top
management team composition to new venture performance. Journal of Business
Venturing, 21(1), 125-148. https://doi.org/10.1016/j.jbusvent.2005.04.008

Anderson, C., & Kilduff, G. J. (2009). Why do dominant personalities attain influence in face-
to-face groups? The competence-signaling effects of trait dominance. Journal of
Personality and Social Psychology, 96(2), 491-503. https://doi.org/10.1037/a0014201

Anderson, C., Srivastava, S., Beer, J. S., Spataro, S. E., & Chatman, J. A. (2006). Knowing
your place: Self-perceptions of status in face-to-face groups. Journal of Personality
and Social Psychology, 91(6), 1094-1110. https://doi.org/10.1037/0022-
3514.91.6.1094

Argandona, A. (2014). Humility in Management. Journal of Business Ethics, 132(1), 63-71.
https://doi.org/10.1007/s10551-014-2311-8

Baer, M., & Brown, G. (2012). Blind in one eye: How psychological ownership of ideas
affects the types of suggestions people adopt. Organizational Behavior and Human
Decision Processes, 118(1), 60-71. https://doi.org/10.1016/j.0bhdp.2012.01.003

Baer, M., & Oldham, G. R. (2006). The curvilinear relation between experienced creative
time pressure and creativity: Moderating effects of openness to experience and support
for creativity. Journal of Applied Psychology, 91(4), 963-970.
https://doi.org/10.1037/0021-9010.91.4.963

Barrett, J. L. (2016). Intellectual humility. The Journal of Positive Psychology, 12(1), 1-2.
https://doi.org/10.1080/17439760.2016.1167945

Blank, S. (2006). The four steps to the epiphany: Successful strategies for products that win
(2nd ed.). CafePress.com.

Boone, S., Andries, P., & Clarysse, B. (2020). Does team entrepreneurial passion matter for
relationship conflict and team performance? On the importance of fit between passion
focus and venture development stage. Journal of Business Venturing, 35(5).
https://doi.org/10.1016/j.jbusvent.2019.105984

Bowes, S. M., Costello, T. H., Ma, W., & Lilienfeld, S. O. (2021). Looking under the tinfoil
hat: Clarifying the personological and psychopathological correlates of conspiracy
beliefs. Journal of Personality, 89(3), 422-436. https://doi.org/10.1111/jopy.12588

Chancellor, J., & Lyubomirsky, S. (2013). Humble beginnings: Current trends, state
perspectives, and hallmarks of humility. Social and Personality Psychology Compass,
7(11), 819-833. https://doi.org/10.1111/spc3.12069

Chiu, C. C., Owens, B. P., & Tesluk, P. E. (2016). Initiating and utilizing shared leadership in
teams: The role of leader humility, team proactive personality, and team performance
capability. Journal of Applied Psychology, 101(12), 1705-1720.
https://doi.org/10.1037/apl0000159

Cho, E., & Kim, S. (2014). Cronbach’s coefficient alpha. Organizational Research Methods,
18(2), 207-230. https://doi.org/10.1177/1094428114555994

Cooper, B., Cohen, T. R., Huppert, E., Levine, E. E., & Fleeson, W. (2023). Honest behavior:
Truth-seeking, belief-speaking, and fostering understanding of the truth in others.
Academy of Management Annals, 17(2), 655-683.
https://doi.org/10.5465/annals.2021.0209

Davis, D. E., Worthington, E. L., Hook, J. N., Emmons, R. A., Hill, P. C., Bollinger, R. A., &
Van Tongeren, D. R. (2013). Humility and the development and repair of social

32


https://doi.org/10.5465/256995
https://doi.org/10.1016/j.jbusvent.2005.04.008
https://doi.org/10.1037/a0014201
https://doi.org/10.1037/0022-3514.91.6.1094
https://doi.org/10.1037/0022-3514.91.6.1094
https://doi.org/10.1007/s10551-014-2311-8
https://doi.org/10.1016/j.obhdp.2012.01.003
https://doi.org/10.1037/0021-9010.91.4.963
https://doi.org/10.1080/17439760.2016.1167945
https://doi.org/10.1016/j.jbusvent.2019.105984
https://doi.org/10.1111/jopy.12588
https://doi.org/10.1111/spc3.12069
https://doi.org/10.1037/apl0000159
https://doi.org/10.1177/1094428114555994
https://doi.org/10.5465/annals.2021.0209

CHAPTER 3 | The Importance of Intellectual Humility in New Venture Teams

bonds: Two longitudinal studies. Self and Identity, 12(1), 58-77.
https://doi.org/10.1080/15298868.2011.636509

Ensley, M. D., & Pearce, C. L. (2001). Shared cognition in top management teams:
implications for new venture performance. Journal of Organizational Behavior, 22(2),
145-160. https://doi.org/10.1002/job.83

Ensley, M. D., Pearson, A. W., & Amason, A. C. (2002). Understanding the dynamics of new
venture top management teams: Cohesion, conflict, and new venture performance.
Journal of Business Venturing, 17(4), 365-386. https://doi.org/10.1016/s0883-
9026(00)00065-3

Frederiks, A. J., Englis, B. G., Ehrenhard, M. L., & Groen, A. J. (2019). Entrepreneurial
cognition and the quality of new venture ideas: An experimental approach to
comparing future-oriented cognitive processes. Journal of Business Venturing, 34(2),
327-347. https://doi.org/10.1016/j.jbusvent.2018.05.007

Greer, L. L., de Jong, B. A., Schouten, M. E., & Dannals, J. E. (2018). Why and when
hierarchy impacts team effectiveness: A meta-analytic integration. Journal of Applied
Psychology, 103(6), 591-613. https://doi.org/10.1037/apl0000291

Gruber, M., MacMillan, I. C., & Thompson, J. D. (2012). From minds to markets: How
human capital endowments shape market opportunity identification of technology
start-ups. Journal of Management, 38(5), 1421-1449.
https://doi.org/10.1177/0149206310386228

Harvey, S. (2014). Creative synthesis: Exploring the process of extraordinary group creativity.
Academy of Management Review, 39(3), 324-343.
https://doi.org/10.5465/amr.2012.0224

Hays, N. A., & Bendersky, C. (2015). Not all inequality is created equal: Effects of status
versus power hierarchies on competition for upward mobility. Journal of Personality
and Social Psychology, 108(6), 867-882. https://doi.org/10.1037/pspi0000017

Hayward, M. L. A., Shepherd, D. A., & Griffin, D. (2006). A hubris theory of
entrepreneurship. Management Science, 52(2), 160-172.
https://doi.org/10.1287/mnsc.1050.0483

Hilbig, B. E., & Zettler, 1. (2009). Pillars of cooperation: Honesty—humility, social value
orientations, and economic behavior. Journal of Research in Personality, 43(3), 516-
519. https://doi.org/10.1016/j.jrp.2009.01.003

Hinds, P. J., & Mortensen, M. (2005). Understanding conflict in geographically distributed
teams: The moderating effects of shared identity, shared context, and spontaneous
communication. Organization Science, 16(3), 290-307.
https://doi.org/10.1287/orsc.1050.0122

Hmieleski, K. M., & Ensley, M. D. (2007). A contextual examination of new venture
performance: Entrepreneur leadership behavior, top management team heterogeneity,
and environmental dynamism. Journal of Organizational Behavior, 28(7), 865-889.
https://doi.org/10.1002/job.479

Hopkin, C. R., Hoyle, R. H., & Toner, K. (2014). Intellectual humility and reactions to
opinions about religious beliefs. Journal of Psychology and Theology, 42(1), 50-61.
https://doi.org/10.1177/009164711404200106

Horowitz, L. M., Wilson, K. R., Turan, B., Zolotsev, P., Constantino, M. J., & Henderson, L.
(2006). How interpersonal motives clarify the meaning of interpersonal behavior: A
revised circumplex model. Personality and Social Psychology Review, 10(1), 67-86.
https://doi.org/10.1207/s15327957pspr1001_4

Hoyle, R. H., Davisson, E. K., Diebels, K. J., & Leary, M. R. (2016). Holding specific views
with humility: Conceptualization and measurement of specific intellectual humility.
Personality and Individual Differences, 97, 165-172.
https://doi.org/10.1016/j.paid.2016.03.043

33


https://doi.org/10.1080/15298868.2011.636509
https://doi.org/10.1002/job.83
https://doi.org/10.1016/s0883-9026(00)00065-3
https://doi.org/10.1016/s0883-9026(00)00065-3
https://doi.org/10.1016/j.jbusvent.2018.05.007
https://doi.org/10.1037/apl0000291
https://doi.org/10.1177/0149206310386228
https://doi.org/10.5465/amr.2012.0224
https://doi.org/10.1037/pspi0000017
https://doi.org/10.1287/mnsc.1050.0483
https://doi.org/10.1016/j.jrp.2009.01.003
https://doi.org/10.1287/orsc.1050.0122
https://doi.org/10.1002/job.479
https://doi.org/10.1177/009164711404200106
https://doi.org/10.1207/s15327957pspr1001_4
https://doi.org/10.1016/j.paid.2016.03.043

CHAPTER 3 | The Importance of Intellectual Humility in New Venture Teams

Kearney, E., Gebert, D., & Voelpel, S. C. (2009). When and how diversity benefits teams:
The importance of team members' need for cognition. Academy of Management
Journal, 52(3), 581-598. https://doi.org/10.5465/AMJ.2009.41331431

Kenny, D. A., & McCoach, D. B. (2009). Effect of the number of variables on measures of fit
in structural equation modeling. Structural Equation Modeling: A Multidisciplinary
Journal, 10(3), 333-351. https://doi.org/10.1207/s15328007sem1003_1

Keum, D. D., & See, K. E. (2017). The influence of hierarchy on idea generation and
selection in the innovation process. Organization Science, 28(4), 653-6609.
https://doi.org/10.1287/orsc.2017.1142

Kier, A. S., & McMullen, J. S. (2018). Entrepreneurial imaginativeness in new venture
ideation. Academy of Management Journal, 61(6), 2265-2295.
https://doi.org/10.5465/amj.2017.0395

Klotz, A. C., Hmieleski, K. M., Bradley, B. H., & Busenitz, L. W. (2014). New venture
teams: A review of the literature and roadmap for future research. Journal of
Management, 40(1), 226-255. https://doi.org/10.1177/0149206313493325

Knight, A. P., Greer, L. L., & De Jong, B. (2020). Start-up teams: A multidimensional
conceptualization, integrative review of past research, and future research agenda. The
Academy of Management Annals, 14(1), 231-266.
https://doi.org/10.5465/annals.2018.0061

Kraft, P. S., Giunther, C., Kammerlander, N. H., & Lampe, J. (2022). Overconfidence and
entrepreneurship: A meta-analysis of different types of overconfidence in the
entrepreneurial process. Journal of Business Venturing, 37(4).
https://doi.org/10.1016/j.jbusvent.2022.106207

Krumrei-Mancuso, E. J. (2016). Intellectual humility and prosocial values: Direct and
mediated effects. The Journal of Positive Psychology, 12(1), 13-28.
https://doi.org/10.1080/17439760.2016.1167938

Krumrei-Mancuso, E. J., & Rouse, S. V. (2016). The development and validation of the
comprehensive intellectual humility scale. Journal of Personality Assessment, 98(2),
209-221. https://doi.org/10.1080/00223891.2015.1068174

Leary, M. R., Diebels, K. J., Davisson, E. K., Jongman-Sereno, K. P., Isherwood, J. C.,
Raimi, K. T., Deffler, S. A., & Hoyle, R. H. (2017). Cognitive and interpersonal
features of intellectual humility. Personality and Social Psychology Bulletin, 43(6),
793-813. https://doi.org/10.1177/0146167217697695

Li, Y., Wei, F., Chen, S., & Yan, Y. (2020). Effects of CEO humility and relationship conflict
on entrepreneurial performance. International Journal of Conflict Management, 31(3),
489-508. https://doi.org/10.1108/ijcma-09-2019-0154

Maldonado, T., Vera, D., & Spangler, W. D. (2022). Unpacking humility: Leader humility,
leader personality, and why they matter. Business Horizons, 65(2), 125-137.
https://doi.org/10.1016/j.bushor.2021.02.032

Mallén, F., Dominguez-Escrig, E., Lapiedra, R., & Chiva, R. (2019). Does leader humility
matter? Effects on altruism and innovation. Management Decision, 58(5), 967-981.
https://doi.org/10.1108/md-11-2018-1180

McElroy, S. E., Rice, K. G., Davis, D. E., Hook, J. N., Hill, P. C., Worthington, E. L., & Van
Tongeren, D. R. (2014). Intellectual humility: Scale development and theoretical
elaborations in the context of religious leadership. Journal of Psychology and
Theology, 42(1), 19-30. https://doi.org/10.1177/009164711404200103

McGee, J. E., Peterson, M., Mueller, S. L., & Sequeira, J. M. (2009). Entrepreneurial self-
efficacy: Refining the measure. Entrepreneurship Theory and Practice, 33(4), 965-
988. https://doi.org/10.1111/j.1540-6520.2009.00304.x

Meagher, B. R., Leman, J. C., Bias, J. P., Latendresse, S. J., & Rowatt, W. C. (2015).
Contrasting self-report and consensus ratings of intellectual humility and arrogance.

34


https://doi.org/10.5465/AMJ.2009.41331431
https://doi.org/10.1207/s15328007sem1003_1
https://doi.org/10.1287/orsc.2017.1142
https://doi.org/10.5465/amj.2017.0395
https://doi.org/10.1177/0149206313493325
https://doi.org/10.5465/annals.2018.0061
https://doi.org/10.1016/j.jbusvent.2022.106207
https://doi.org/10.1080/17439760.2016.1167938
https://doi.org/10.1080/00223891.2015.1068174
https://doi.org/10.1177/0146167217697695
https://doi.org/10.1108/ijcma-09-2019-0154
https://doi.org/10.1016/j.bushor.2021.02.032
https://doi.org/10.1108/md-11-2018-1180
https://doi.org/10.1177/009164711404200103
https://doi.org/10.1111/j.1540-6520.2009.00304.x

CHAPTER 3 | The Importance of Intellectual Humility in New Venture Teams

Journal of Research in Personality, 58, 35-45.
https://doi.org/10.1016/j.jrp.2015.07.002

Minson, J. A., & Dorison, C. A. (2022). Why is exposure to opposing views aversive?
Reconciling three theoretical perspectives. Current Opinion in Psychology, 47,
101435. https://doi.org/10.1016/j.copsyc.2022.101435

Morris, J. A., Brotheridge, C. M., & Urbanski, J. C. (2016). Bringing humility to leadership:
Antecedents and consequences of leader humility. Human Relations, 58(10), 1323-
1350. https://doi.org/10.1177/0018726705059929

Newstead, T., Macklin, R., Dawkins, S., & Martin, A. (2018). What is virtue? Advancing the
conceptualization of virtue to inform positive organizational inquiry. Academy of
Management Perspectives, 32(4), 443-457. https://doi.org/10.5465/amp.2016.0162

Nunnally, J. (1978). Psychometric theory (2nd ed.). McGraw-Hill.

Ou, A. Y., Tsui, A. S., Kinicki, A. J., Waldman, D. A., Xiao, Z., & Song, L. J. (2014).
Humble chief executive officers’ connections to top management team integration and
middle managers’ responses. Administrative Science Quarterly, 59(1), 34-72.
https://doi.org/10.1177/0001839213520131

Owens, B. P., & Hekman, D. R. (2012). Modeling how to grow: An inductive examination of
humble leader behaviors, contingencies, and outcomes. Academy of Management
Journal, 55(4), 787-818. https://doi.org/10.5465/amj.2010.0441

Owens, B. P., & Hekman, D. R. (2016). How does leader humility influence team
performance? Exploring the mechanisms of contagion and collective promotion focus.
Academy of Management Journal, 59(3), 1088-1111.
https://doi.org/10.5465/amj.2013.0660

Owens, B. P., Johnson, M. D., & Mitchell, T. R. (2013). Expressed humility in organizations:
Implications for performance, teams, and leadership. Organization Science, 24(5),
1517-1538. https://doi.org/10.1287/orsc.1120.0795

Owens, B. P., Rowatt, W. C., & Wilkins, A. L. (2011). Exploring the relevance and
implications of humility in organization. Oxford University Press.
https://doi.org/10.1093/oxfordhb/9780199734610.013.0020

Owens, B. P., Wallace, A. S., & Waldman, D. A. (2015). Leader narcissism and follower
outcomes: The counterbalancing effect of leader humility. Journal of Applied
Psychology, 100(4), 1203-1213. https://doi.org/10.1037/a0038698

Perry-Smith, J. E., & Mannucci, P. V. (2017). From creativity to innovation: The social
network drivers of the four phases of the idea journey. Academy of Management
Review, 42(1), 53-79. https://doi.org/10.5465/amr.2014.0462

Perry-Smith, J. E., & Shalley, C. E. (2003). The social side of creativity: A static and dynamic
social network perspective. Academy of Management Review, 28(1), 89-106.
https://doi.org/10.2307/30040691

Porter, T., Elnakouri, A., Meyers, E. A., Shibayama, T., Jayawickreme, E., & Grossmann, I.
(2022). Predictors and consequences of intellectual humility. Nature Reviews
Psychology, 1(9), 524-536. https://doi.org/10.1038/s44159-022-00081-9

Ries, E. (2011). The lean startup: How today’s entrepreneurs use continuous innovation to
create radically successful businesses. Crown Publishing Group.

Riyanto, Y. E., & Zhang, J. (2014). An egalitarian system breeds generosity: The impact of
redistribution procedures on pro-social behavior. Economic Inquiry, 52(3), 1027-1039.
https://doi.org/10.1111/ecin.12090

Roberts, R. C., & Wood, W. J. (2003). Humility and epistemic goods. In Intellectual Virtue
(pp. 257-280). https://doi.org/10.1093/acprof:0s0/9780199252732.003.0012

Sandage, S. J., & Wiens, T. W. (2018). Contextualizing models of humility and forgiveness:
A reply to gassin. Journal of Psychology and Theology, 29(3), 201-211.
https://doi.org/10.1177/009164710102900302

35


https://doi.org/10.1016/j.jrp.2015.07.002
https://doi.org/10.1016/j.copsyc.2022.101435
https://doi.org/10.1177/0018726705059929
https://doi.org/10.5465/amp.2016.0162
https://doi.org/10.1177/0001839213520131
https://doi.org/10.5465/amj.2010.0441
https://doi.org/10.5465/amj.2013.0660
https://doi.org/10.1287/orsc.1120.0795
https://doi.org/10.1093/oxfordhb/9780199734610.013.0020
https://doi.org/10.1037/a0038698
https://doi.org/10.5465/amr.2014.0462
https://doi.org/10.2307/30040691
https://doi.org/10.1038/s44159-022-00081-9
https://doi.org/10.1111/ecin.12090
https://doi.org/10.1093/acprof:oso/9780199252732.003.0012
https://doi.org/10.1177/009164710102900302

CHAPTER 3 | The Importance of Intellectual Humility in New Venture Teams

Shepherd, D. A., & DeTienne, D. R. (2005). Prior knowledge, potential financial reward, and
opportunity identification. Entrepreneurship Theory and Practice, 29(1), 91-112.
https://doi.org/10.1111/j.1540-6520.2005.00071.x

Stafford, S. P. (2010). Intellectual virtues in environmental virtue ethics. Environmental
Ethics, 32(4), 339-352.

Tangney, J. P. (2009). Humility. In Oxford handbook of positive psychology, 2nd ed. (pp.
483-490). Oxford University Press.

Tarakci, M., Greer, L. L., & Groenen, P. J. F. (2016). When does power disparity help or hurt
group performance? Journal of Applied Psychology, 101(3), 415-429.
https://doi.org/10.1037/apl0000056

Toivonen, T., Idoko, O., Jha, H. K., & Harvey, S. (2022). Creative jolts: Exploring how
entrepreneurs let go of ideas during creative revision. Academy of Management
Journal, 66(3). https://doi.org/10.5465/amj.2020.1054

Troyer, L., Watkins, G., & Silver, S. D. (2007). Time dependence in micro social interaction:
An elaboration of information exchange theory and initial empirical test. Sociological
Focus, 40(2), 161-181. https://doi.org/10.1080/00380237.2007.10571304

van der Vegt, G. S., Van de Vliert, E., & Huang, X. (2005). Location-level links between
diversity and innovative climate depend on national power distance. Academy of
Management Journal, 48(6), 1171-1182. https://doi.org/10.5465/am;j.2005.19573116

van Knippenberg, D., De Dreu, C. K., & Homan, A. C. (2004). Work group diversity and
group performance: An integrative model and research agenda. Journal of Applied
Psychology, 89(6), 1008-1022. https://doi.org/10.1037/0021-9010.89.6.1008

Wiersema, M. F., & Bantel, K. A. (1992). Top management team demography and corporate
strategic change. Academy of Management Journal, 35(1), 91-121.
https://doi.org/10.2307/256474

Yuan, F., & Zhou, J. (2015). Effects of cultural power distance on group creativity and
individual group member creativity. Journal of Organizational Behavior, 36(7), 990-
1007. https://doi.org/10.1002/job.2022

36


https://doi.org/10.1111/j.1540-6520.2005.00071.x
https://doi.org/10.1037/apl0000056
https://doi.org/10.5465/amj.2020.1054
https://doi.org/10.1080/00380237.2007.10571304
https://doi.org/10.5465/amj.2005.19573116
https://doi.org/10.1037/0021-9010.89.6.1008
https://doi.org/10.2307/256474
https://doi.org/10.1002/job.2022

CHAPTER 4 | A Conceptual Framework for Describing the Phenomenon of Hackathons for
Entrepreneurial Behavior

CHAPTER 4 | ACONCEPTUAL FRAMEWORK FOR DESCRIBING
THE PHENOMENON OF HACKATHONS FOR ENTREPRENEURIAL

BEHAVIOR

37



CHAPTER 4 | A Conceptual Framework for Describing the Phenomenon of Hackathons for
Entrepreneurial Behavior

Chapter 4

A Conceptual Framework for Describing the Phenomenon of Hackathons

for Entrepreneurial Behavior

AUTHOR

Marieke Funck, Paderborn University

38



CHAPTER 4 | A Conceptual Framework for Describing the Phenomenon of Hackathons for
Entrepreneurial Behavior

References

Acar, O. A. (2019). Motivations and solution appropriateness in crowdsourcing challenges for
innovation. Research Policy, 48(8). https://doi.org/10.1016/j.respol.2018.11.010

Afuah, A., & Tucci, C. L. (2012). Crowdsourcing as a solution to distant search. Academy of
Management Review, 37(3), 355-375. https://doi.org/10.5465/amr.2010.0146

Al-Abood, S. A., Davids, K. F., & Bennett, S. J. (2001). Specificity of task constraints and
effects of visual demonstrations and verbal instructions in directing learners' search
during skill acquisition. Journal of Motor Behavior, 33(3), 295-305.
https://doi.org/10.1080/00222890109601915

Allen, N. J., & Meyer, J. P. (1996). Affective, continuance, and normative commitment to the
organization: An examination of construct validity. Journal of Vocational Behavior,
49(3), 252-276. https://doi.org/10.1006/jvbe.1996.0043

Artiles, J. A., & Wallace, D. R. (2013). Borrowing from hackathons: overnight designathons
as a template for creative idea hubs in the space of hands-on learning, digital
learning, and systems re-thinking

Bandura, A. (1977). Self-efficacy: Toward a unifying theory of behavioral change.
Psychological Review, 84(2), 191-215. https://doi.org/10.1037//0033-295x.84.2.191

Bandura, A. (1986). Social foundations of thought and action. Englewood Cliffs, NJ, 1986(23-
28).

Bandura, A. (1997). Self-efficacy: The exercise of control. Macmillan.

Bayus, B. L. (2013). Crowdsourcing new product ideas over time: An analysis of the dell
IdeaStorm community. Management Science, 59(1), 226-244.
https://doi.org/10.1287/mnsc.1120.1599

Beretta, M., Obwegeser, N., & Bauer, S. (2023). An exploration of hackathons as time intense
and collaborative forms of crowdsourcing. IEEE Transactions on Engineering
Management, 1-15. https://doi.org/10.1109/tem.2022.3174712

Bergendahl, M., Magnusson, M., & Bjork, J. (2015). Ideation high performers: A study of
motivational factors. Creativity Research Journal, 27(4), 361-368.
https://doi.org/10.1080/10400419.2015.1088266

Bertello, A., Bogers, M. L. A. M., & De Bernardi, P. (2022). Open innovation in the face of
the COVID-19 grand challenge: Insights from the Pan-European hackathon
‘EUvsVirus’. R&D Management, 52(2), 178-192. https://doi.org/10.1111/radm.12456

Blandin, Y., & Proteau, L. (2000). On the cognitive basis of observational learning:
Development of mechanisms for the detection and correction of errors. The Quarterly
Journal of Experimental Psychology A, 53(3), 846-867.
https://doi.org/10.1080/713755917

Bogers, M., Afuah, A., & Bastian, B. (2010). Users as innovators: A review, critique, and
future research directions. Journal of Management, 36(4), 857-875.
https://doi.org/10.1177/0149206309353944

Brabham, D. C. (2012). Motivations for participation in a crowdsourcing application to
improve public engagement in transit planning. Journal of Applied Communication
Research, 40(3), 307-328. https://doi.org/10.1080/00909882.2012.693940

Briscoe, G., & Mulligan, C. (2014). Digital innovation: The hackathon phenomenon. In
Creativeworks London (Ed.).

Buchanan, J. J., & Dean, N. J. (2010). Specificity in practice benefits learning in novice
models and variability in demonstration benefits observational practice. Psychological
Research, 74(3), 313-326. https://doi.org/10.1007/s00426-009-0254-y

39


https://doi.org/10.1016/j.respol.2018.11.010
https://doi.org/10.5465/amr.2010.0146
https://doi.org/10.1080/00222890109601915
https://doi.org/10.1006/jvbe.1996.0043
https://doi.org/10.1037/0033-295x.84.2.191
https://doi.org/10.1287/mnsc.1120.1599
https://doi.org/10.1109/tem.2022.3174712
https://doi.org/10.1080/10400419.2015.1088266
https://doi.org/10.1111/radm.12456
https://doi.org/10.1080/713755917
https://doi.org/10.1177/0149206309353944
https://doi.org/10.1080/00909882.2012.693940
https://doi.org/10.1007/s00426-009-0254-y

CHAPTER 4 | A Conceptual Framework for Describing the Phenomenon of Hackathons for
Entrepreneurial Behavior

Bullinger, A. C., Neyer, A.-K., Rass, M., & Moeslein, K. M. (2010). Community-based
innovation contests: Where competition meets cooperation. Creativity and Innovation
Management, 19(3), 290-303. https://doi.org/10.1111/j.1467-8691.2010.00565.x

Burke, M., Kraut, R., & Joyce, E. (2009). Membership claims and requests: Conversation-
level newcomer socialization strategies in online groups. Small Group Research,
41(1), 4-40. https://doi.org/10.1177/1046496409351936

Camacho, N., Nam, H., Kannan, P. K., & Stremersch, S. (2019). Tournaments to crowdsource
innovation: The role of moderator feedback and participation intensity. Journal of
Marketing, 83(2), 138-157. https://doi.org/10.1177/0022242918809673

Chen, C. C., Greene, P. G., & Crick, A. (1998). Does entrepreneurial self-efficacy distinguish
entrepreneurs from managers? Journal of Business Venturing, 13(4), 295-316.
https://doi.org/10.1016/s0883-9026(97)00029-3

Cooper, D., Peake, W., & Watson, W. (2016). Seizing opportunities: The moderating role of
managerial characteristics on the relationship between opportunity-seeking and
innovation efficacy in small businesses. Journal of Small Business Management,
54(4), 1038-1058. https://doi.org/10.1111/jsbm.12228

Coussement, K., Debaere, S., & De Ruyck, T. (2017). Inferior member participation
identification in innovation communities: The signaling role of linguistic style use.
Journal of Product Innovation Management, 34(5), 565-579.
https://doi.org/10.1111/jpim.12401

Criscuolo, P., Dahlander, L., Grohsjean, T., & Salter, A. (2017). Evaluating novelty: The role
of panels in the selection of R&D projects. Academy of Management Journal, 60(2),
433-460. https://doi.org/10.5465/amj.2014.0861

Del Sarto, N., Isabelle, D. A., & Di Minin, A. (2020). The role of accelerators in firm
survival: An fsQCA analysis of Italian startups. Technovation, 90-91.
https://doi.org/10.1016/j.technovation.2019.102102

Drnovsek, M., Wincent, J., & Cardon, M. S. (2010). Entrepreneurial self-efficacy and
business start-up: developing a multi-dimensional definition. International Journal of
Entrepreneurial Behavior & Research, 16(4), 329-348.
https://doi.org/10.1108/13552551011054516

Falk-Olesen, J., & Halskov, K. (2020). 10 Years of research with and on hackathons
Proceedings of the 2020 ACM Designing Interactive Systems Conference,

Falk, J., Kannabiran, G., & Hansen, N. B. (2021). What do hackathons do? Understanding
participation in hackathons through program theory analysis. Proceedings of the 2021
CHI Conference on Human Factors in Computing Systems,

Falk, J., Nolte, A., Huppenkothen, D., Weinzierl, M., Gama, K., Spikol, D., Tollerud, E.,
Hong, C. N., Knépper, I., & Hayden, L. B. (2022). The future of hackathon research
and practice. arXiv preprint arXiv:2211.08963.
https://doi.org/10.48550/arXiv.2211.08963

Fang, T. P., Wu, A., & Clough, D. R. (2021). Platform diffusion at temporary gatherings:
Social coordination and ecosystem emergence. Strategic Management Journal, 42(2),
233-272. https://doi.org/10.1002/smj.3230

Fayard, A.-L., Gkeredakis, E., & Levina, N. (2016). Framing innovation opportunities while
staying committed to an organizational epistemic stance. Information Systems
Research, 27(2), 302-323. https://doi.org/10.1287/isre.2016.0623

Flores, M., Golob, M., Maklin, D., & Tucci, C. (2019). Speeding-up innovation with business
hackathons. Conference Proceedings of the Academy for Design Innovation
Management, 2(1). https://doi.org/10.33114/adim.2019.11.263

Flus, M., & Hurst, A. (2021). Design at hackathons: New opportunities for design research.
Design Science, 7. https://doi.org/10.1017/dsj.2021.1

40


https://doi.org/10.1111/j.1467-8691.2010.00565.x
https://doi.org/10.1177/1046496409351936
https://doi.org/10.1177/0022242918809673
https://doi.org/10.1016/s0883-9026(97)00029-3
https://doi.org/10.1111/jsbm.12228
https://doi.org/10.1111/jpim.12401
https://doi.org/10.5465/amj.2014.0861
https://doi.org/10.1016/j.technovation.2019.102102
https://doi.org/10.1108/13552551011054516
https://doi.org/10.48550/arXiv.2211.08963
https://doi.org/10.1002/smj.3230
https://doi.org/10.1287/isre.2016.0623
https://doi.org/10.33114/adim.2019.11.263
https://doi.org/10.1017/dsj.2021.1

CHAPTER 4 | A Conceptual Framework for Describing the Phenomenon of Hackathons for
Entrepreneurial Behavior

Fuller, J. (2006). Why consumers engage in virtual new product developments initiated by
producers. Advances in Consumer Research, 33, 212-217.
https://doi.org/doi.org/43008804

Gielnik, M. M., Frese, M., Kahara-Kawuki, A., Wasswa Katono, I., Kyejjusa, S., Ngoma, M.,
Munene, J., Namatovu-Dawa, R., Nansubuga, F., Orobia, L., Oyugi, J., Sejjaaka, S.,
Sserwanga, A., Walter, T., Bischoff, K. M., & Dlugosch, T. J. (2015). Action and
action-regulation in entrepreneurship: Evaluating a student training for promoting
entrepreneurship. Academy of Management Learning & Education, 14(1), 69-94.
https://doi.org/10.5465/amle.2012.0107

Gielnik, M. M., Uy, M. A., Funken, R., & Bischoff, K. M. (2017). Boosting and sustaining
passion: A long-term perspective on the effects of entrepreneurship training. Journal
of Business Venturing, 32(3), 334-353. https://doi.org/10.1016/j.jbusvent.2017.02.003

Granados, C., & Pareja-Eastaway, M. (2019). How do collaborative practices contribute to
innovation in large organisations? The case of hackathons. Innovation: Organization
& Management, 21(4), 487-505. https://doi.org/10.1080/14479338.2019.1585190

Hackett, S. M., & Dilts, D. M. (2004). A systematic review of business incubation research.
The Journal of Technology Transfer, 29(1), 55-82.
https://doi.org/10.1023/B:JOTT.0000011181.11952.0f

Hand, C., Iskandarova, M., & Blackburn, R. (2020). Founders’ social identity and
entrepreneurial self-efficacy amongst nascent entrepreneurs: A configurational
perspective. Journal of Business Venturing Insights, 13.
https://doi.org/10.1016/j.jbvi.2020.e00160

Harrison, S. H., & Rouse, E. D. (2015). An inductive study of feedback interactions over the
course of creative projects. Academy of Management Journal, 58(2), 375-404.
https://doi.org/10.5465/amj.2012.0737

Heller, B., Amir, A., Waxman, R., & Maaravi, Y. (2023). Hack your organizational
innovation: Literature review and integrative model for running hackathons. Journal
of Innovation and Entrepreneurship, 12(1), 6. https://doi.org/10.1186/s13731-023-
00269-0

Hofstetter, R., Dahl, D. W., Aryobsei, S., & Herrmann, A. (2020). Constraining ideas: How
seeing ideas of others harms creativity in open innovation. Journal of Marketing
Research, 58(1), 95-114. https://doi.org/10.1177/0022243720964429

Hofstetter, R., Zhang, J. Z., & Herrmann, A. (2017). Successive open innovation contests and
incentives: Winner-take-all or multiple prizes? Journal of Product Innovation
Management, 35(4), 492-517. https://doi.org/10.1111/jpim.12424

Hopp, C., & Stephan, U. (2012). The influence of socio-cultural environments on the
performance of nascent entrepreneurs: Community culture, motivation, self-efficacy
and start-up success. Entrepreneurship & Regional Development, 24(9-10), 917-945.
https://doi.org/10.1080/08985626.2012.742326

Houser-Marko, L., & Sheldon, K. M. (2006). Motivating behavioral persistence: The self-as-
doer construct. Personality and Social Psychology Bulletin, 32(8), 1037-1049.
https://doi.org/10.1177/0146167206287974

Jeppesen, L. B., & Lakhani, K. R. (2010). Marginality and problem-solving effectiveness in
broadcast search. Organization Science, 21(5), 1016-1033.
https://doi.org/10.1287/0rsc.1090.0491

Johnson, D. W. (2003). Social interdependence: interrelationships among theory, research,
and practice. Psychological Bulletin, 58(11), 934-945. https://doi.org/10.1037/0003-
066X.58.11.934

41


https://doi.org/doi.org/43008804
https://doi.org/10.5465/amle.2012.0107
https://doi.org/10.1016/j.jbusvent.2017.02.003
https://doi.org/10.1080/14479338.2019.1585190
https://doi.org/10.1023/B:JOTT.0000011181.11952.0f
https://doi.org/10.1016/j.jbvi.2020.e00160
https://doi.org/10.5465/amj.2012.0737
https://doi.org/10.1186/s13731-023-00269-0
https://doi.org/10.1186/s13731-023-00269-0
https://doi.org/10.1177/0022243720964429
https://doi.org/10.1111/jpim.12424
https://doi.org/10.1080/08985626.2012.742326
https://doi.org/10.1177/0146167206287974
https://doi.org/10.1287/orsc.1090.0491
https://doi.org/10.1037/0003-066X.58.11.934
https://doi.org/10.1037/0003-066X.58.11.934

CHAPTER 4 | A Conceptual Framework for Describing the Phenomenon of Hackathons for
Entrepreneurial Behavior

Jones, D. G., & Endsley, M. R. (2000). Overcoming representational errors in complex
environments. Hum Factors, 42(3), 367-378.
https://doi.org/10.1518/001872000779698187

Jones, G. M., Semel, B., & Le, A. (2015). “There's no rules. It's hackathon.”: Negotiating
commitment in a context of volatile sociality. Journal of Linguistic Anthropology,
25(3), 322-345. https://doi.org/10.1111/jola.12104

Kitsios, F., & Kamariotou, M. (2018). Open data hackathons: An innovative strategy to
enhance entrepreneurial intention. International Journal of Innovation Science, 10(4),
519-538. https://doi.org/10.1108/1jis-06-2017-0055

Klotz, A. C., Hmieleski, K. M., Bradley, B. H., & Busenitz, L. W. (2014). New venture
teams: A review of the literature and roadmap for future research. Journal of
Management, 40(1), 226-255. https://doi.org/10.1177/0149206313493325

Kollwitz, C., & Dinter, B. (2019). What the hack? — Towards a taxonomy of hackathons. 17th
International Conference, BPM 2019, Vienna, Austria.

Komssi, M., Pichlis, D., Raatikainen, M., Kindstrom, K., & Jéarvinen, J. (2015). What Are
Hackathons For?

Lampe, C., & Johnston, E. (2005). Follow the (slash) dot: Effects of feedback on new
members in an online community Proceedings of the 2005 international ACM
SIGGROUP conference on Supporting group work - GROUP '05,

Lampel, J., Jha, P. P., & Bhalla, A. (2012). Test-driving the future: How design competitions
are changing innovation. Academy of Management Perspectives, 26(2), 71-85.
https://doi.org/10.5465/amp.2010.0068

Lifshitz-Assaf, H., Lebovitz, S., & Zalmanson, L. (2021). Minimal and adaptive coordination:
How hackathons’ projects accelerate innovation without killing it. Academy of
Management Journal, 64(3), 684-715. https://doi.org/10.5465/amj.2017.0712

Mack, T., & Landau, C. (2015). Winners, losers, and deniers: Self-selection in crowd
innovation contests and the roles of motivation, creativity, and skills. Journal of
Engineering and Technology Management, 37, 52-64.
https://doi.org/10.1016/j.jengtecman.2015.08.003

Majchrzak, A., & Malhotra, A. (2020). Unleashing the crowd collaborative solutions to
wicked business and societal problems.

McGee, J. E., Peterson, M., Mueller, S. L., & Sequeira, J. M. (2009). Entrepreneurial self—
efficacy: Refining the measure. Entrepreneurship Theory and Practice, 33(4), 965-
988. https://doi.org/10.1111/j.1540-6520.2009.00304.x

Miladinovic, 1., & Schefer-Wenzl, S. (2017). Pawing the way for interdisciplinary learning in
software development education. Proceedings of the 16th World Conference on
Mobile and Contextual Learning,

Nascimento, S., & Polvora, A. (2018). Maker cultures and the prospects for technological
action. Science and Engineering Ethics, 24(3), 927-946.
https://doi.org/10.1007/s11948-016-9796-8

Newman, A., Obschonka, M., Schwarz, S., Cohen, M., & Nielsen, I. (2019). Entrepreneurial
self-efficacy: A systematic review of the literature on its theoretical foundations,
measurement, antecedents, and outcomes, and an agenda for future research. Journal
of Vocational Behavior, 110, 403-419. https://doi.org/10.1016/j.jvb.2018.05.012

Nolte, A., Chounta, I.-A., & Herbsleb, J. D. (2020). What happens to all these hackathon
projects? Proceedings of the ACM on Human-Computer Interaction, 4(CSCW2), 1-26.
https://doi.org/10.1145/3415216

Olesen, J. F., Hansen, N. B., & Halskov, K. (2018). Four factors informing design judgement
at a hackathon. Proceedings of the 30th Australian Conference on Computer-Human
Interaction,

42


https://doi.org/10.1518/001872000779698187
https://doi.org/10.1111/jola.12104
https://doi.org/10.1108/Ijis-06-2017-0055
https://doi.org/10.1177/0149206313493325
https://doi.org/10.5465/amp.2010.0068
https://doi.org/10.5465/amj.2017.0712
https://doi.org/10.1016/j.jengtecman.2015.08.003
https://doi.org/10.1111/j.1540-6520.2009.00304.x
https://doi.org/10.1007/s11948-016-9796-8
https://doi.org/10.1016/j.jvb.2018.05.012
https://doi.org/10.1145/3415216

CHAPTER 4 | A Conceptual Framework for Describing the Phenomenon of Hackathons for
Entrepreneurial Behavior

Ordéiiez, L., & Benson, L. (1997). Decisions under time pressure: How time constraint affects
risky decision making. Organizational Behavior and Human Decision Processes,
71(2), 121-140. https://doi.org/10.1006/0bhd.1997.2717

Pe-Than, E. P. P., Nolte, A., Filippova, A., Bird, C., Scallen, S., & Herbsleb, J. (2020).
Corporate hackathons, how and why? A multiple case study of motivation, projects
proposal and selection, goal setting, coordination, and outcomes. Human—Computer
Interaction, 37(4), 281-313. https://doi.org/10.1080/07370024.2020.1760869

Piezunka, H., & Dahlander, L. (2015). Distant search, narrow attention: How crowding alters
organizations’ filtering of suggestions in crowdsourcing. Academy of Management
Journal, 58(3), 856-880. https://doi.org/10.5465/amj.2012.0458

Rauch, A., & Frese, M. (2007). Let's put the person back into entrepreneurship research: A
meta-analysis on the relationship between business owners' personality traits, business
creation, and success. European Journal of Work and Organizational Psychology,
16(4), 353-385. https://doi.org/10.1080/13594320701595438

Ren, Y., Harper, F. M., Drenner, S., Terveen, L., Kiesler, S., Riedl, J., & Kraut, R. E. (2012).
Building member attachment in online communities: Applying theories of group
identity and interpersonal bonds. MIS Quarterly, 36(3).
https://doi.org/10.2307/41703483

Renzel, D., Koren, I., Klamma, R., & Jarke, M. (2017). Preparing research projects for
sustainable software engineering in society. 2017 IEEE/ACM 39th International
Conference on Software Engineering: Software Engineering in Society Track (ICSE-
SEIS),

Riedl, C., & Seidel, V. P. (2018). Learning from mixed signals in online innovation
communities. Organization Science, 29(6), 1010-1032.
https://doi.org/10.1287/orsc.2018.1219

Rogers, T., & Feller, A. (2016). Discouraged by peer excellence: Exposure to exemplary peer
performance causes quitting. Psychol Sci, 27(3), 365-374.
https://doi.org/10.1177/0956797615623770

Seravalli, A., & Simeone, L. (2016). Performing hackathons as a way of positioning boundary
organizations. Journal of Organizational Change Management, 29(3), 326-343.
https://doi.org/10.1108/jocm-04-2013-0060

Tuan Pham, M. (2008). The logic of feeling. Journal of Consumer Psychology, 14(4), 360-
369. https://doi.org/10.1207/s15327663jcpl404 5

Vermicelli, S., Cricelli, L., & Grimaldi, M. (2020). How can crowdsourcing help tackle the
COVID-19 pandemic? An explorative overview of innovative collaborative practices.
R&D Management, 51(2), 183-194. https://doi.org/10.1111/radm.12443

Whittlesea, B. W. (1997). The representation of general and particular knowledge.
Knowledge, concepts and categories, 335-370.

Wood, R., & Bandura, A. (1989). Social cognitive theory of organizational management.
Academy of Management Review, 14(3), 361-384. https://doi.org/10.2307/258173

Wooten, J. O., & Ulrich, K. T. (2017). Idea generation and the role of feedback: Evidence
from field experiments with innovation tournaments. Production and Operations
Management, 26(1), 80-99. https://doi.org/10.1111/poms.12613

Yuan, Q., & Gasco-Hernandez, M. (2021). Open innovation in the public sector: Creating
public value through civic hackathons. Public Management Review, 23(4), 523-544.
https://doi.org/10.1080/14719037.2019.1695884

Zhao, H., Seibert, S. E., & Hills, G. E. (2005). The mediating role of self-efficacy in the
development of entrepreneurial intentions. Journal of Applied Psychology, 90(6),
1265-1272. https://doi.org/10.1037/0021-9010.90.6.1265

43


https://doi.org/10.1006/obhd.1997.2717
https://doi.org/10.1080/07370024.2020.1760869
https://doi.org/10.5465/amj.2012.0458
https://doi.org/10.1080/13594320701595438
https://doi.org/10.2307/41703483
https://doi.org/10.1287/orsc.2018.1219
https://doi.org/10.1177/0956797615623770
https://doi.org/10.1108/jocm-04-2013-0060
https://doi.org/10.1207/s15327663jcp1404_5
https://doi.org/10.1111/radm.12443
https://doi.org/10.2307/258173
https://doi.org/10.1111/poms.12613
https://doi.org/10.1080/14719037.2019.1695884
https://doi.org/10.1037/0021-9010.90.6.1265

CHAPTER 5 | General Discussion

CHAPTER 5| GENERAL DISCUSSION

44



CHAPTER 5 | General Discussion

5.1. Contribution and Theoretical Implications

My overall goal in this dissertation is to apply the contextualization as a critical lens for
a deeper understanding of how and why entrepreneurial activities happens. Given the
multiplicity of settings in which entrepreneurship takes place, contextualization in
entrepreneurship research can challenge some often-hidden assumptions by showing how
entrepreneurial actors both shape and are shaped by the context. To do so, | investigated how
the outer level, the context, influences entrepreneurial activities of entrepreneurial teams and
entrepreneurs. It became apparent that the context also influences the processes of
entrepreneurial teams, so that a comprehensive insight into the factors that influence the
dynamics in entrepreneurial teams was also necessary. Since the entrepreneurial team context
is characterized by the team members, | focused on the virtues of the team members, as these
are particularly required by the environment. In particular, the results of this dissertation’s
studies show that behavior and cooperation are not easy to manage by the context in which an
entrepreneurial team or entrepreneur is embedded and requires adjustments. The results show
that the awareness of contextual factors and their resulting requirements are relevant to the
success of both entrepreneurs and entrepreneurial teams. The main findings of the dissertation
are summarized below.

Chapter 2 addressed Research Question 1 regarding the implications of contextual
factors on entrepreneurial teams. Our findings support the notion that national culture, a
contextual factor (Elbanna et al., 2020) shapes the entrepreneurial outcomes that can lay the
foundation for success or failure. Chapter 2 analyzed the role of cultural values related to
hierarchy, intellectual autonomy, and mastery (Schwartz, 2004) in shaping the quality of
hackathon teams’ ideas, which can determine the outcome of the venture inception phase.
Drawing on Schwartz’ (Schwartz, 2006), theory of cultural value orientations, the paper shows
that environmental contextual factors like national culture can explain variations in hackathon
teams’ effectiveness in crafting ideas. Hackathon teams are formed ad hoc and lack social
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institutions for coordination and collaboration; we show that national cultures fill this void. The
data from the #EUvsVirus hackathon allowed us to explore the creation of new ventures before
they were established to avoid oversampling of successful new ventures (survivors) (Patzelt et
al., 2020). We found that hierarchy is negatively related, mastery is positively related, and
intellectual autonomy is not related to idea quality.

The results in Chapter 2 demonstrate the influence of contextual factors that shape
hackathon teams’ ability to generate ideas for new ventures, extending the literature on culture’s
influence on teams’ creativity (e.g., Miron-Spektor et al., 2015; Nouri et al., 2015; Yuan &
Zhou, 2015) including ideation in time-limited creative contexts where teams form ad hoc.
Lazar et al. (2020) indicate that entrepreneurial teams’ external environment plays a significant
role in influencing their new ventures’ outcomes. While research on these outcomes
predominantly adopts an inward-facing perspective, focusing on entrepreneurial teams’ central
tendencies and diversity (Jin et al., 2017), research that adopts an outward-facing perspective
is concerned primarily with particular settings and social networks, and only to a limited extent
with entrepreneurial teams’ socio-cultural environment (Knight et al., 2020; Lazar et al., 2020).
Our findings indicate that culturally imprinted social dynamics in hackathon teams’ inception
phase affect opportunities for the development of new ventures. Thus, the national culture can
adversely affect new venture’s future through imprinting effects (Marquis & Tilcsik, 2013). At
best, starting their entrepreneurial journey with a high-quality idea can help entrepreneurial
teams save time and money (Frederiks et al., 2019); at worst, success or failure in these respects
determines whether hackathon teams will persist or dissolve.

The findings in Chapter 2 indicate that the socio-cultural environment has major
implications for entrepreneurial team processes, like culturally imprinted social dynamics
influence entrepreneurial teams in their collaboration and information processing. Therefore, in
Chapter 3, we investigated entrepreneurial teams and how their team processes are affected by

team members. Thus, Chapter 3 addresses Research Question 2, highlighting that the NVT
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processes are affected by virtues that enable entrepreneurial teams to interact in their
environment. We explore intellectual humility and NVTs’ dynamics by showing that
intellectual humility plays a pivotal role in shaping entrepreneurial teams’ dynamics. The
findings in Chapter 3 show that intellectual humility promotes a more equal distribution of
influence among team members, minimizes interpersonal conflicts, and maximizes the
elaboration of information. Clearly, this virtue is important when it comes to performing
necessary tasks in a complex and uncertain environment. Our covering the role of virtue in
NVTs’ dynamics expands perspectives of the often-overlooked virtue of intellectual humility
by demonstrating its positive influence on NVTs. While extreme self-confidence, arrogance,
and assertiveness are still prevalent in public discourse and in studies on entrepreneurship
(Hayward et al., 2006; Kraft et al., 2022), our research underscores the substantial, yet
underdeveloped, role of intellectual humility in explaining NVTs’ success or failure.

The ability to accept that one’s knowledge and cognitive abilities are limited and
imperfect can allow people to flourish through tolerance of others’ ideas, collaboration, and
civil discourse (Krumrei-Mancuso, 2016). Therefore, we position intellectual humility as an
important factor in team dynamics that should be explored. We contribute to the literature by
addressing intellectual humility’s effect on NVTs and introducing a mechanism that enables
NVTs to use diverse perspectives and types of expertise to identify novel ideas (Amason et al.,
2006; Ensley & Pearce, 2001; Ensley et al., 2002). We add to the body of research on team
creativity (Harvey, 2014; Miron-Spektor et al., 2011), as this study demonstrates how
intellectual humility in NVTs enhances the social processes of sharing, discussing, and
negotiating ideas, opinions, and perspectives and reducing stubborn adherence to particular
opinions and beliefs, which improves their abilities for creative synthesis (Harvey, 2014). In
addition, in identifying intellectual humility’s empirical effects on teams’ behavior and
responses, thus underscoring its relevance to teams that face dynamic and demanding

environments, this study offers a new empirical perspective on intellectual humility, as most
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studies currently take a theoretical view (e.g., Gregg & Mahadevan, 2014; Porter, Elnakouri, et
al., 2022). Although management research pays little attention to virtues that promote
communication, cooperation, and coordination—one exception is Cooper et al. (2023)—the
study in Chapter 3 takes the first steps and opens the door for further research into the influence
of virtue in NVTs.

Chapter 2 takes a closer look at hackathon teams, where the cultural context provides
structure and shared norms to guide coordination and collaboration in hackathon teams. Since
Chapter 2 and Chapter 3 indicate that entrepreneurial teams are influenced by their team
members who are nested in their context in Chapter 4, | take a closer look at the imprinting
effect of contextual factors on the behavior of entrepreneurs (Shepherd et al., 2020). Thus,
Chapter 4 adds to Research Question 1 by highlighting the influence of environmental context
factors on individual-level behavior, by looking at the influence of hackathons’ context on
nascent entrepreneurs and examines the context’s impact on ESE and its importance when
organizers or managers design innovation formats like hackathons. The findings suggest how
individuals can be empowered to generate innovative ideas (Lifshitz-Assaf et al., 2021).

Drawing on social cognitive theory (Bandura, 1997; Drnovsek et al., 2010), | analyze
how hackathons influence the development of ESE along the four main ways in which
individuals’ experiences can influence their self-efficacy (Bandura, 1997). The findings in
Chapter 4 demonstrate that, although they have the purpose of encouraging an entrepreneurial
spirit (Yuan & Gasco-Hernandez, 2021), hackathons do not extensively target improving
participants’ ESE, so they only provide less tools to empower participants to implement their
projects (Nolte et al., 2020). Entrepreneurial behavior can be stimulated by experiences and
positive perceptions from the participants, but if hackathons are to have a lasting effect, their
organizers must take into account the unique contextual factors that affect them and modify the
design parameters in a way that empowers the participants to engage in entrepreneurial

activities. Innovation formats like hackathons can mitigate some of these limitations by
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providing resources and educating their participants in entrepreneurial processes. By
demonstrating the impact of hackathons on nascent entrepreneurs and the development of ESE,
| show the relevance of contextual factors in shaping entrepreneurial behavior. Chapter 4 helps
to clarify how the contextual factors affect the different mechanisms of the ESE development
and what kind of support can alleviate some individual limitations and address their perceptions
about the difficulties involved in entrepreneurial activities. Exploring innovation formats like
hackathons through the lens of individuals can lead to in-depth, qualitative contributions that
can be used for further analyses of how individuals can be supported to develop ESE at both

the system and individual levels.

5.2.  Practical Implications and Outlook

This dissertation’s findings have practical implications and provide opportunities for
future research. The findings in Chapter 2 indicate that culturally imprinted social dynamics in
NVTs’ inception phase generate unequal opportunities for the development of new ventures
because of participants’ existing knowledge and communication skills, so hackathon organizers
should establish kick-off events to arm participants with the requisite knowledge and use
mentors to assist teams in applying adaptive coordination. These support systems could help
hackathon teams to develop high-quality submissions that are more effective when they become
NVTs, increasing their long-term chances of survival. Furthermore, mentors could encourage
team members’ focus away from their individual goals toward the group’s goals when
elaborating on the team’s pool of ideas. Future research that generates in-depth information
about the social dynamics of NVTs could help to explain further how context influences
hackathons teams in their collaboration and information processing, resulting in new
mechanisms (Lifshitz-Assaf et al., 2021). Our theory and the results of the study call for future

research to investigate the social dynamics that emanate from socio-cultural environmental
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factors in the team and their impact on outcome variables like ideation, prototyping, and long-
term survival in time-constrained contexts.

Chapter 3 stresses that particular virtues receive attention in team cooperation, so, in
addition to its theoretical contributions, this study has practical implications for team design
and development. When putting entrepreneurial teams together, attention must be paid to virtue.
Especially in the initial venture inception phase, we show that virtue influence collaboration.
Absent virtue, NVTs can introduce discussion rules for dealing with ideas. Future research can
build on our findings by integrating the concept of intellectual humility into NVT research. For
example, investigating how virtues affects NVTs in the development stage (Patzelt et al., 2020),
where ideas are established, as such the exchange of ideas and openness to fresh perspectives
is no longer that relevant. How the distribution of intellectual humility on NVTs (Meagher et
al., 2015) influences their creativity processes is also a promising avenue for future research.

The insights gained in Chapter 4 can provide valuable insights for future researchers,
practitioners, and policymakers to help them stimulate awareness of hackathons’ ability to
facilitate economic growth among the general population. Hackathon organizers can use these
insights to elevate the innovative boost that comes out of hackathons. Future research can
engage in regular interviews with participants to gain insights into their experiences and a
deeper understanding of how the hackathon context can influence a long-lasting behavioral
change (Nolte et al., 2020). Future research could also build on this study by investigating how
extrinsic motivation (Mack & Landau, 2015) affects the pathways to the development of ESE.
Chapter 4 shows that hackathons teams differ from traditional innovation teams, so future
research could explore their influence on the development of ESE and entrepreneurial behavior

at the individual level.
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